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in the best stead for future success
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SEVEN SMALL BUSINESS TIPS FOR EMERGING

ENTREPRENEURS IN 2023

Establishing o new business is not a walk in the park. As a new enfrepreneur, it's essential to
remember that success requires more thon passion and hard work, To succeed, you need to
implement some crucial business fips fo help you establish and grow your business. in this
artiche, we'll dscuss some fips thot every emerging enfrepreneuwr should remember,

Conduct a market research

Before starting any business, it's crucial fo conduct market research. Understanding your
target market, compedition. and industry trencls will give you an edge. Market resecrch will
help you identify vour target customers, their needs and preferences, and how fo reach
them.

Create a business plan

A business plan s o document that highlights your company's cbjectives and sfrategies for
ochieving your goals. it cutlines yvour goals, sfrategles, market analysis, and finoncial projec
fions, A wes-developed business plan will help you stay on trock. meagsure your progress, and
make cdjustments where neceassary. it will also beuseful when seeking funding from investars
or financial instifutions.

Focus on your core competencies

As an emerging enfrepreneur, it's tempfing fo toke on everything yourself, Howewer, [t's
essential to focus on your core competencies and oufsource fasks culside your arec of
expertlse. Outsourcing tosks such as bookkeeping, marketing, or web development will give
you more firme fo focus on growing your Dusiness.

- mmmrl, local lusinesses - Build @ robust enline presence

In today's digital oge, a solid online presence is critical for business success. Create a profes
gonal website, establish social media profiles, ond develop a content marketing sirategy to
attract and engoge potential customers.

Hetwork and Collaborate

Metworking 5 an essentiol part of business growth. Attend industry events, join professonal
orgonizations, ond reach out to other enfrepreneurs to build relotionships and leom from
their experences. Collaborating with different businesses can help you reach o brooder
gudience ond create new opporfunities.

Be Fexible and Adaptable

Starting a new business Involves a lof of trial and emor. As an emerging enfrepreneur, being
flexible and odaptable to changes B essential. Be open to feedbock, embrace new
technologies, and be prepored to change your sfrafegy if need be,

Manage Your Finances Wisely

An excellent financial stance s essential for the success of your up-and-coming business.
keep trock of vour expenses, maintain cccurate records, and develop a budget to help you
maoke Informed financial decisions, Seek the odvice of a financial expert to help you
novigote tox laws, investments, and cash flow management.

In conclusion, starfing o new business can be challenging, but implementing these fips will
help you confidentty navigate the process. Rememiber fo do your market research, develop
a solid business plan, focus on your core competencies, build a strong online presence,
network ond collaborate, be flexible ond ocdoptable, and moanage your finances wisely
With the right mindset, dedication, and hord work, it's only o matter of time before success
comes knocking on your doorstep.
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FIVE VIRAL MABKETING TACTICS TO RAPIDLY

EXPAND YOUR REACH

Yiral morketing 5 o powerlul tool businesses can we to increcse brond awareness
and generate buzz around thelr products or services, Unlike fraditional forms of adver-
fising, viral marketfing relies on social sharing and word-of-mouth to spread the
message, In this arficke, we will explore five secrefs of viral marketing thot can help
businesses create successful campaigns,

Emotion is key

One of the essenfiol secrets o crealing a viral morketing compalgn & to evoke

™ emoation. Feople are mare likely fo shore content that makes them feel something -
whetherit's happiness, anger, or surprise. For example. o heortwarmming video about
a dog who overcomes odversity & more likely fo be shared than o dry product adver-
fisement. By tapping into emofions, businesses can create content that rescnates
with their cudience and increasas the chonces of It going viral,

Keep it simple

Ancther crtical element of vinol marketing & smplicity. Complex or confusing messag-
es are less likely to be shared, as people offen do not hove the time or energy to
decipher them. To create o successful viral marketing campaign, businesses should
focuws on creating simple and straightforeard messages that ore easy for people to
understand and share.

Timing Is everything il - =)

_ Timing is also an essenticl factor in viral maorkefing. Businesses should oim fo relecse

thelr compaoigns when thelr farget audience s most ikely to be online and receptive
fo the messoge. For example, o compaign fargeting college students should be
released during the school yeor when they are more llkely to use sociol medic, Tirming
can also be offected by curent events or trends, which can be leveraged to make
a campaign more timely and relevant,

Hamess the power of influencers

A powerful marketing strategy thot con be implemented s influencer marketing to
amplify the reoch of o virgl markefing campaign. Businesses can reach their
oudience by collaborating with influencers with o sizoble following = Increasing the
chances of the compoign going viral. Choosing Influencers who align with the
braond's values and message & important to ensure the parineship feels authentic
and genuine.

L Encourage sharing

1§ - Finally, busingsses should make It easy for people to share their content. This can be
done by including scclal sharing butfons on websites or crealing shareable graphics
or videos, Businesses con also encowage sharing by running confests or givedways
requirng participonts to share the compaign with fiends. By making sharing a port of
fhe campaign, businesses can Increqse the chances of It going viral and reaching a
wider audience,

In conclusion, viral marketing s a powerful fool that con oid companles in generating
buzz obout thelr brands, products or serdces. By topping Into emotions, keeping
messages simple, fiming compoigns effectively, hormessing the power of influencess,
and encouraging sharing, businesses con create successful viral marketing inlfiatives
that connect with thelr farget morket and get resulfs.

“One ol the essential
secrets to creating a
viral marketing cam

paign is to evoke emo

Lion.

10 MONEYCENTHALMAG, GO MONEYCENTRALMAG COM T
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HOW TO DEVELOP AN EFFECTIVE INFLUENTCER

MARKETING STRATEGY

Influencer marketing has gained fraction in the world of digital morketing in
recent yeaors, It & a type of marketing thal leverages the influence of popular
individuals, known as influencers, to promote a product or service. Below we will
provide a guide fo Influencer marketing and explaln how businesses can use I fo
grow their brand.

What is Influencer Markeling?

Influencer morketing is a fype of marketing where businesses partner with popular
individuals who have a significant social media following, Influencer marketing
seak: to caopitalse on the influencers authorty and popularily fo promote a
product or service to ther followers, This tvpe of marketing can be eflective
because consumers trust influencers and are mare likely to buy o product they
pramaote.

Types of Influencers

There are different types of nfluencers, and businesses need e choose the rhght
fype of influencer based on ther goals and target oudience. The most common
fypes af Influencers are:

Mega-influencers: These are celebrities or social media stars who have millions of
folonwiers,

pMocro-Influencers: Individuals with a significant social media following, typicoly
between 100,000 to 1 millon followers.

Micro-Influencers. These Individuals hove a smaller fan base., yvpicolly betweean
10,003 to 100,000 followers.

Mane-Influencers: These individuals have a very small following, typically less than
10,000 folowers.

Choosing the Right Influencer

Businesses should consider ther goals, target oudience, and budget when choos-
ing an Influencer. Mego-influencers are expentve bul can reach a loge
audience, while nano-influencers are more affcedable but have a smaller recch.
Businesses should alko consider the influencer’s niche and whether thelr audience
algns with ther target audience.

Creating an Influencer Marketing Campaign

Once businesses hove chosen on influencer, they must create a marketing
campalgn. The first step Is to set clear goals and objectives for the camipaign. This
could increase brand owareness, drive sales, or promote a new product,

The next step s creating content the influencer will share with their followers, This
could be o product review, a sponcored post, of o seclal media challenge. The
content shoulkd align with the brand's message and be engaging for the influenc-
er's audience.

Assessing the Pedormance of an Influencer Markeling Campaign

Determining the return on investment (RO} requires measuring the effectivenass
of an influencer marketing strategy. To evaluale the compaign's success,
buginesses should monitor KPE ke engaogement rafes, reach, and conversons.
They should also consider the long-term impact of the compaign on brand
aweoranaess and custormer lovaliy,

Influencer marketing is an efficient fechndgue for firms e promote thelr goods and
services and reach ther target maorket, Businesses can increase brand awarenass,
drive sales, and bulld custorner loyally by working with the appropriate influencer
and producing interesting content. With the right strategy and measurement
feols, inlluencer markefing can be a valuable investment for businesses of all szes.

12 MONEYCEMTRALKMAS. GEM MONEYCENTRALMAG.COM 13
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TEN REALITIES TO ¢ IDER BEFORE STARTING

A NEW BUSINESS

Starfing o business can be a fulfiling
fo understand the realities and cha
fhe lsap. Here ara some realities fo
Busiress!

Starting a business is hard work

Starfing & business & nota
hard wark, fime, and affo
you're salting up the business

you're jugaling a day |-::-_L‘.- ar other cammiimeanis,
It takes fime lo build a profitable business

Building o profitable business tokes ime, and 11 unli

starl making money right away. || can potentially
evan veors o budd a customer t.v.:sr-* establis

genarale anough revenue to c

prafil. Be prepared 1o inves! lime -_1r1-_i

fve [y bl

Cash flow is eritical

your finonces rﬂre-rl illy, mull rlrr;lud B
GHPEENSEE. POy ';.ﬂl_lrmif. and inves! in
the eaorly stoges when youre
revenua,; Be sure fo keep careful ir

a plan in place lor monaging cash flow,

You need a solid business plan

A solid business plan 15 vital i yeu want 1o succesd. | should oulling
yvour goals, farget markel, compealifive landscaps, markeling
sirategy, linancial projsctions. and other key delals. Your
business's strategy will be [aid oul in your business plan and help
you fo stay on lrock and make infarmed decisions.

You need fo be comfortable with the risk

Starfing o business invelves faking risks. and suceess & not guaran- ; e "
teed. Youll need fo be comlotable with uncerainty and be i
prepared 1o lake caleulated dsks In order 1o achleve your goals, = i -

' d involve investing your own money, quilting your day job, a

14 MOMEYCENMTRALMAG. COR MOMEYCENTRALMAG. COM 15
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You'll need o wear many hats

As a business cwner, you'll need to be g jock-of-oli-frodes, of least in the
egrly stoges, You'll be responsible for everything from sales and maorket-
ing to accounfing and custorner service, Be prepared to leorm new skills
and take on various responsibilities.

Marketing Is essenfial

Markefing is essenfial for any basiness, but it's particulary important fior
new companies frying fo establish themselves in the market, You'll need
to develop a marketing strategy thot reaches your forget oudience and
helps you to stond out from the competition, This could nvolve socicl
media marketing, email marketing, content markefing, or other factics.

You'll need fo be odoptable

Businesses need to be adaoptable to succeed, You'll need to be willing fo
pivol your strotegy. chonge direclion, or fry new things if your initicl
appreach isn't working, This could involve chonging your product or
sevice, torgeting g different morket, or odjusting your markefing strote-
an.

You'll need support '
Launching o business ond Bolofing expenence might be lonesome, - *’
miginly if you're working from home or don't have g team, it's essentiol to
have a support system in ploce, whether it's fiends, fomily, or fellow
enfrepreneurs. You'll also need fo builld relotionships with supplers, ]
pariners, and customers, il

You'll need fo be paossionate and commitied

Finally, starfing o business reguires passion and commitment, You'll need
to be possionote about your business and committed to moking it
successful, even when things get tough, Be prepared o weother
setbocks ond chaollenges, and keep your eyes on the orize.

In conchusion, starfing o business con be a fulfiling experence, but it's
essentiol fo understand the reqlities and challenges involved before
toking the big leop,

15 MACTREW SR TH AL A AT 0 O MONEYCENTHM
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TV ONE AUSTRALIA

TV1 is an entertainment and |ifes’ry|e g|ObD| streqm-
ing platform cffering Australian content. TV] pro-
motes the most exhilarating events, the most glam-
orous and successful people, the most in-demand
celebrities, the hottest rising stars 8, and the most
exciting trends down under. TV] may be new but
it's most certainly in demand and 100% Australian.
We are committed to making Aussie local talents,
events, and entrepreneurs easily accessible to both
our local and international audiences via the high-
est quality streaming technology.

Co-founded by the StarCentral Media Group and
the Australion Milionaire Business Network, the
TV1 channel is the home for independent Austra-
lian Screen content. We very much welcome our
local screen practitioners from emerging through to
the established to make TV their home. By stream-
ing your content on TV1, you join a family of rising
stars, entrepreneurs, celebrities, and various artists

MISSION: Qur mission is to present the most
unique and compelling original Australian content
by tapping into the hottest local talents and events.




Julivs Abrahom holds the position of Managing Director at Direct
Morgoges South Coost and is alio an accredited Mortgage
Broker.

Julivs hos a comprehensive corporate backaround in finance
and complionce and personal experience in purchasing, seling.
and rencvating propertias, Although he hod been nlarasted in
recl estate for some time, it was nof wuntil his first renovation
project proved successtul that he realized the sgnificant rewards
that propearty investment could bring.

Julivs developed o passion for research and problem-solving
during his comporate tenure, which he now applies as a
Moriaoge Broker,. The role demonds extensive analysis and
interpratation of data o ensure each home loan applicotion is

STORY

written in an attractive manner for the lender, While each
application is unigeae ond con pose cholenges, Julius finds it
immensely rewarding when clients express joy and sofisfac-
fion, knowing that he has provided a finoncial solution for
them. His regular community work obo fusk his possion for
serving others.

Julivs  pricrtizes establishing on honest and  fransparent
redationship with his clients o3 o Morlgage Broker, His primary
objective is to qssist, educate, ond mofivote individuals
seeking fo inifiate or expand their property porifolio fo
achieve their objeciives expeditiously, Julius fimly believes
that propesty investment is a means to affoin financial
freedom.

MoneyCentrol magozing recently cought up with Julus fo
discuss his jpumey in fhe mdustry and here’s what went dawn;

What are you currently doing to maintain/grow your business?

My primary focus was fo partner up with s mony reputabls
key professionals in the Finance and Real Estote Indusiry and
o maintoin consistency through networking, This hos allowed
me to parfner with local Buyers Agents, Reql Estale Agents,
Accountants, Conveyancers, and Fnancial Planners, Daing 5o
has allowed my business to present ot various events and has
increased exposure fo a wider gudience,

What sociol media plofforms do you usvally vse to increase
your brond's aworeness?

Focebook and Insfagrom hove been the main sociol media
platforms to promobe my business, My brond focuses on
providing educafion and general advice about property and
finance. This ranges from helptul tips and strategies for achiew-
ing goots and roigng awareness.

What is your experience with paid adverising, like PPC or
sponsored confent campaigns? Does if work?

Poid ocdvertising can be helpfull however, "word of mouth”
has created the most leads for my busingss. A stronger will
likely engage with you after an introduction or referal from a
mutucl contact, We are drown fo connection.

MOKNEYOENTRALMAG COM. 21
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What is the toughest decision you had to make in the last few
months?

Tha laughast dacision was taking that "leap” of starfing my own
barthness and bBecoming my Own boss. Mol kEnowing where o
joumeay can lead & very scary. Uncarlainty B o scafy mindsal,
head 1o accapl that this journay was going 1o ba challanging, not
just emalionally Bul alio linancialy. Howaver, knowing | had the
coppaft of lamily, frends. and membedss of the finance and
properly industry e mentor, olher martgage brokers, business
owrars, and olher key profestionals, their guidancea and advice
het halpaed aase a kot of the slrass that ana would succumb
starfing a new business.

What money mistakes have you made along the way that others
can learn from [or something you'd do differently)?

Markating your brand doasn't have o come al a cosl. Freea social
mediaa and graphic design pleforms such os Facebook,
Instagram, and Canva have baen very aeffactivae for my Busness.

Fortunalaly for me, threegh educational arlickes and advica
fram athers, | have not made ary significant money mislakes.

What new business would you love to start?

From here, | would lika o expand my knowledge and axperi-
anca within property and linance and progress into property
developrmeant, Whal | am leaming from this expeanence and the
paopla | conlinuowsly meal throeghou! this ppumey as a
Morgage Broker | know will help me rangition inta This hald,

If you could go back in a fime machine fo the time when you
were just getfing started, what would you do differently?

I had big aspirations and goals 1o dive into this held ot 110%
and give up my day pob. Inilially, | ook unpaid laave Tram my
day pob lo primarily fecus on Morhgage Broking. 11 wasn'l leng
untl | realized that not hoving o consstent ncome swos
datrimental to starting a new business. Recealwng consislent
Income allevialed the shass ol the cost of living and othear
inancial commitmeants and alowad me to locus on tha
day-te-day running of the businass, | odmit it is challanging 1o
jugagle a day job and mancge a business, howeaver, | have
learnad o handle my fime elfectivaly to avoid burmout.

What is the best advice you have ever been given?

"Youwr rewards i e will alwiays be in divect proporion 1o your
conlribution oF servica"” — Barl Mighlingalke.
Ay person who confribules fo prosperfy musl prospef in

Iwn. " — Bl Mightingale.

What advice would you give someoane who wants to enter your
field?

Focus on helping others and beaing of “valua' to olhess,
Mortgage Broking is rewarding as the role allows you 1o provida
A service, lo nat anly write up home loans bul alsa improve the
quality of file lor an individual. Maintaming this mindsat wil
enabde you lo overcomea challanges and have thatl edge o
propel you lurfher in your Broking jourmey.
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ENTREFPRENEUR SPOTLIGHT: INTRODUCING

JONATHAN SPOSATO

As announced exclusively by Vanety edrlier this year, GeekWire Chairman
and tech veteran Jonathan Sposalo has olficially lknunched his multimedsa
plattarm JoySauce Network, which has afeady featured kconic pillars of thea
AAP| cammunity in thair content, including George Tokei, and many othear
disruptors; innovator, and game changers. Most racently, Jonathan and his
team relacsed the first episode of their late-nigh! varety sares "Joyiauca
Late NMight," wihech can be viewed here [JoySauce Late Night Ep 1),

Inspired o do better and create a platiorm for the AAP| community alter tha
lack of representation on screan and in the entertainment industry growing
up, Jonathan's Joysauce multimeadia piatform has been a long fime coming
with "Joyiauce Late Nigh!" as his maojor platform launch with his late night
varaly show unlke any other highlighting the Asian-American experance,
pramoling Lp and coming talent in the industry and tuly shining e light on the
AAP| community, thew untold storias and much more. Some talent tied 1o tha
first secison as guests include David Henry Hwang (Showlimea's “The affair),
Miranda Kwek (ABC's “The Cleaning Lady"), and Ed Lu (MASA Astronaut], to
e o few.

A zeriol enfreprenaur, Sposate & the Chairman of GeekWire.com, Chairman
and Founder of FicMankey [the world's most poepular web photo editor), and
WeCount.org, a non-profit Using consemer intamel technologies to aid thea
homelass. Along with countiass other investrments and startups, Jenathan also
foundad Phatbits, which went on to bacomea Google Gadgets. Prior to
Phatbits, Jonathan was a Senior Manager in Microsolt's consumer division,
personally deliverng the next level of thought on kay Microsolt properties to
chairman Bill Gale: and the company's leadearship, as well as driving thea
development of oward-winning soltware applications, Xbax video games
and sacikl communications appications.

MoneyCanhral Magazine recently caught up with Jonathan to decuss his
|eurnay in the industry, and here's what weant down;

When did your enfrepreneurial flair first reveal itself?

Il am baing perfectty hones!, it was probably when | was 13 or 14 and wrata
iy first computer gamea on the Apple I+ that | undedstood the rewards (and
fisks) of enfrepranaurship. It was o wondearful realization that one could
create something from scratch and have it impact the livas of many people.
| wen'l lie that ot having a bass while waorking on exactly what you want also
had a profound impact on haow | thought about enfrepranaurship.

What did your life ook like before beginning your media platform?

Bafore loySauce.com, | had aready craeated several other things that | was
lucky encugh o have scale 1o karge cudiences, bul nona of them wene as
much a "passion' pursuit as this, | often struagled to find ways that my
businessa: would be much more misson aligned with doing some sockal
good in the world, Even before AANHP hate crimes sadly proliferated, tha
need fo raise the visibdty of AANHFs In mainsream medio wos a hugea
pammon for me, AANHPI'S are more than 7% of the US. population and in
some major cities nearly 20%, vel lass than 3% of all speaking roles in movies &
TV ara AANHPL | felf strongly that | wanted o help change that Small or big,
daing somathing mean! that | could changea it in a "non-zan™ way!

As an enfrepreneur, what is it that mofivates and drives you?

First off. my bigges motivation i in diving change, where maaningful
change is a funchion of baing firs!, B, special, or unigue, There has got to ba
a good redson why paople foke nofice of you, You've got fo deliver valua
aut inta the workd that hopeafully inspires and nfluences now a conversation
moves lorward, 5o yeah, my Biggest motivater as an entrepranaur is driving
change, and in this case, creating o wordd in Joyiauce ware AANHPI repra-
santation & always powarlul, strong, beautiful, inspring, and paositiva.,
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What do you put your success down fo?

Certoinky. luck 5 a big component and | never forget thal.
Sometimas it's simply being at the right place af the right timea.
But thera’s an elemant of increasing your "good luck surface
areq” wherabyy you put in place selements that can create
mare good luck, Sometimes it's deliberately creating a brand
that 5 fun, delightiul, and noliceably differentiated from
what's come before i, S3ometimes it's toking chances on bold
ideas that others might not be bold enough to tackle. Offan
it's being inclusive of morginalized voices |both on-caomero
and end audience|, Joyiouce's dacisive and clear inclusion
of LGBTGH AAMNHPI voices, not os a standalone thing but o
whaolly and naturally integrated part of Joyiauce, is something
wea're proud of and is resonating with oudiences of all kinds,

What would you say are the key elemenis for starting and
running a successful business?

| have to give former Google CED Eric Schmidd credit for
saying this ina mesting. but | agree that greater than 75% of
creating @ successful busingss is getting that core insight’
camact, Whaot key insight do you hove about audience or user
expectations or @ problem that needs to be solved, are you
offering the world? In Joyiauce's case, it is 100%: "OMG, there
is HOT a cool, edgy, unapologetic cross-madia platform with
a strong POV speaking to peopla like me,"

Can you fell us more about your "JoySawce Laote Night" series?
What do you hope viewers will fake away from it?

Yesz| Joyiauvce Late Might iz the very first ALL-American Asian
lote-night talk show, feoturing an AAMHPI host, co-host,
gueasts, cast membears, musical artists, writers, camera opera-
tori, production folks, etc, It featuras some hilarious writing,
and delightful surprises, all centered on a different AANHPI
luminary {David Henry Hwong, Mirando Ewok, Ed Lu, Michelle
Li, Mancy Yoon, efc,) and the conversafions get REAL, [t's not
just a guick 2 or I-minute segment typical of curent [ate-night,
bBut a longer format where we go info not just peopla's careears
but how comiplexities oround their Asian idenfity hos impact-
ed them, Thru cur skits and musical numbers we claarly under-
score the incredible talent and diversity within our Amencan
Asian community, We can truly do anything and have a seat
at any table, We picked the lofe-night talk show formot on
purpose as it s the most canonically "Amerncan” of all TV
shiows, What if we can normalize the warld to sesing an ALL

Asian late-night tolk show? Wouldn't that move the needle for
in terms of occeptonce in mainstream media? | very much
think so,

What are the three biggest challenges you have faced grow-
ing the business and how did you overcome them?

When it comes to Joysouce in particular, the challenges do
differentiate from rrn,.'!:urher ventures in some key ways, One s
how frought the AANHP| spoce can be of times, What | mean
i5 thot we're shill in the frst few stages of understanding
ourselves, who can speak, who should speak less, what words
we want fo wse, how we should portner, etc,.. It's like the
whole segment is frying to figure it out, and sometfimes there's
a [ittle more "defensive drving® fhan necessary as everyone is
trying to figure it out. Hopefully, very soon, we move to the
next stage where participants in the segment understand that
this is @ very large pond, the opportunity HUGE. and thot we're
octually all better together, It i5 also my hepe, not just with
Joyiauce but for the good of the whole, that the way many
folks dialogue on sociol media, crificize. fear sach other
down, and gatekeep... starts fo dissolve and ease up over
fime, It's gotten out of hand. Instead of calling out, let's do
mare ‘calingin,” yeah?

What do you hope to see happen in the near future for small
businesses all over the world?

That more folks realize that they need not fear failure. In
Samurgi folklore, there's o credo along the lines of, "Don’t fear
dying. Fear not living,” And that is how | see entreprenaurship
and starfing small businesses. Small businesses are the bock-
bone of this country, Without small businesses, we would not
hawve fihe kind of innowvation in our society that we have histor-
cally enjoyed, and we need to confinue lowering barmiers for
new entrants. As reported in Forbes magozine, the U5, dmall
Business Association [3BA) cited that small businesses of 500
employees or fewer moke up ?7.9% of all U.5, businesses and
F9.7% of firms with paid employees, Of the new jobs creoted
betwean 1995 ond 2020, small businesses accounted for
82%—12.7 milion compared ta 7.% milion by large enterprises
Further, a 2019 5BA report found that small businesses
occounted for 44% of U5, economic activity, Without small
businesses, the American economy and workforce would not
be nearly as vibrant, ripe with innowation, or valuoklz! 5o let's
make more. and in  the meantime. please enjoy
JoySouce.com
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