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when the plans we have for our year are over-
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with stories of how these entrepreneurs
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ENTREPRENELR SPOTLIGHT: FIND QUT MORE ABOLIT

LINDSEY CARNETT

Lindsey Carinet! stared Marketing Maven after working at a pubidic relations firmin Los Ange-
les, being the Markeling Director for a Scandinavian publicly-listed bicsciences company,
and starting a PR division for a mulli-milion-dolior advertising ogency in Lot Angeles, Aftar
rreany hours on the road commuting, af 26 yveors old, she was feardess and starfed Marketing
Maven af the beginning of the Recessicn. She wanted to bring accountability to the public
relations indusiry the same way thal direct response adverfisers brought atfribution fo their
medic dollars spand. She announced that she was doing PR for DR, meaning Public Relations
for Direct Response, and launched into the direct-lo-consumer marketing world, which hod
bean her work experence from the early pord of her career.

MaoneyCeniral Magazine recently caught up with Lindsey lo discuss her journey as an enlre-
preneur and here's what went down:

What are you currently doing to maintain/grow your business?

Today, Marketing Maven locks very dilferent than it did in 2009, When Markeling Maven wos
born, the service offerings included Public Relations only. We have since added sociol media
rmarkeling, digital advertising, influencer markefing, email marketing, event support, market
rasearch, and creative services including copywriting, araphic design, and websilte develop-
ment, Marketing Maven & now bicoastal with ils hecdguarters in the Greater Los Angeles
ared and offices In Mew York City.

Markeling Maven conlinues fo grow becaouse we praclice whal we preach, We conlribute
arficlas to noteworthy media oullets. we speak at conferences, we have oward-winning
campaigns, we announce significant ogency news, and we asiablish stralegic partnerships
that allow us o advance.

We clso put our money wheare our mouth is in terms of having the core value of o growin
mindsat. This means being IHaelong leamers- someathing of poramount impotance in an
industry that is constantly evolving. Morketing Maven allows for education ime for each
aemploves ond even sponsors [t, so we are investing In employes education o improve our
skill sets, learn more about the industries our clients work in, and cross-train our fellow stall, Our
amerging leaders are sirategically ploced in leadership development programs and
acquire nesw skills that they bring bock fo Marketing Maven.,

What social media platforms do you usvally use to increase your brand's awareness?

Marketing Moven wuses Linkedin, Twitter, YouTube, Focebook, and instogram to increase
brand awareness. Eoch plotform & impoartant for curent and prospective cliants, new hire
recruiling, and employee engagement.

What is your experience with paid advertising, like PPC or sponsored content campaigns?
Does it work?

Poid adverlising only werks [ you hove o solid strategy and Key Perfermance indicalors (KPils)
that you've estoblished fo gauge success, It's important 1o start with a competitive anabyss,
undesstand your farge! audience and know what's going 1o drive them fo convearl into
qualified prospects. II's more than getting a lead to your weabsite. You must have a plan to
keap them, as a nurfure campalgn with a serles of relevant amails thal hove a substance of
volue in order lo ullimately have them convert into a valuable client,
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What is your main tactic when it comes fo making more people
aware of your brand and engaging your customers?

Pre-pandemic, we'd walk fradeshows with clients and they
would do all of the selfiing for us. The best advocates are your
existing clients who can show others fhe greal work you've
done for them. Today, we are working with our clients on cose
siudios that they are proud ef that we can shore with prospects
fo showcase the work we do. We are alse submitting case
siudies for awards so we  can highight award-winning
campaigns in our marketing efforts, It's great for us and for owr
clients!

What form of marketing has worked well for your business
throughout the years?

The best form of marketing that has workad well for Marketing
Maven throughout the years & word of mouth, The majodty of
our business comes via referals o Llinkedin connections,
one-on-one consullations, and a very customized approach
are sornething that has proven successful year after year. Many
fimes, we'll do unique direct mallers pror fo frode shows 1o
equest appointments and express our interest in working with
spaacific beands.

What is the toughest decision you had to make in the lasi few
manths?

The toughest decision | had to make in the last Tew maenths was
aboul affice space. It's hard to prediet the post-pondemic
office erviranment but | think the hyvbed office & hera to stay, at
lmast during the mext 5 years.

What money mistakes have you made along the way that others
can learn from (or something you'd do differentiy)?

When | started Marketing Maven al age 26, | frought it was bad
o get a business loan, 5o | pul all my expenses an my parsonal
cradit cards. it wasn't unfil | got mere education abaut business
financing thal | realized thal was o big mistake. | received an

excelen! education aboul business financet through the
Gotdmian Sachs 10,000 Small Businesses Program,

Whal new business would you love to start?

I have many ideas for new Businessas in many indusires. Some
are service-based and athers are preduct-locused.

It you could go back in a time machine to the fime when you
were just getling started, what would you do differentiy?

would hove Invested more money in secsoned  industey
vaterans with proven suceess in my industy who waen'l
already from my axsting netwaork. | think fhal would nave cccel-
erated our growthi in an even more meaningful way. The flip side
i | have many great memodes with people who | know, love,
and frust. And to knew | helped therm get starfed and frained in
thoir carears |s very revwording.

What is the best advice you have ever been given?

The bost advice | received was from my fist PR boss. He tald me
that te be successful in this industry, | needed fa have tough skin,
I eouldn’t ket the (ItHe stull get 1o me or it could eal me allve. |
was to think of ol and water and just let anything negative rel
affl me_ | still remamber the pep falk fa this doy

Whal advice would you give to a newbie Enfrepreneur seffing
up their first business?

My biggest advice to o newbie enfrepreneur setting up ther first
business is to ask for halp. | didn’t reclize the nomber of free
resourcas for entrepremeurs unfil | wos yeors info my businass.
fhare's SCORE. SBDC, WEV and the list goes onl Many enirepre-
neurs are too proud fe ask for help but | will assure you that thera
are rmany blind spots along the joumey and being humble wil
get yau a kot farther than being proud. Somelimes you don'
know winat you don't know. And fo st with that thoueght and be
akay with it is the first step 1o seeking help frem semeone maore
secsonad who has your best inferast in mind,

FEATURE
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EMERGING ENTREFRENMEUR SPOTLIGHT

CHRYSTEL ANNE

Chrysiel Anne Clasicos s o Fliping designer bom and raised in fhe UAE
She began her faoshion joumey ofter being inspired by her ount
Felicidod Tuviera, who used to sew clothes for her and her sister, Ever
since then, she hos olways hod on inferest in drowing dresses and
making sock dresses for her Barbies, Chrystel emerged from the College
of Fashion and Design, Duboi, Where she won o full scholorship through

a radio compelition in 2017, Her Grondmaother wore her very first design
far her uncle's wedding.,

She started her business ofter her college closed down during the
pondemic by sefing silk masks as she was fired of getting ‘maskne’.

She explores woys to visualy represent her vision by drowing inspirafion
from architeciural monuments and her cultural roots, Each piece she
creqates exedes elegance yet stoys frue to comfort and con beworm on
a cigily basis

MoneyCenfrol mogazine recently cought up with Chrystel Anne to
discuss her joumey in the foshion industry, and here's what went down;

How did you get info the fashion Indusiry?

t started in 2019 when o fiend of mine asked me to creote on engage-

ment dress for her, | also joined many competifions while studying
which led me to creafe one of my most iconic pieces, the Felicidad’
gown. | refied on collaborgtions and networking to help me get intg the
industry. Collaborating with Flipine phofogropher Ace Beyes and
mokelup arfists Mol Fiodena ond Peor Delgado for my first clothing
collection really started it all for my brand and me. Dubai 5 a great
place to connect with other creafive individuals within the fashion
industry, which helped open doors for me for other opporunities.

What do you like most about belng a designer?

enjoy the creative aspect of it and seeing the happiness on my clients’
faces! Ainding inspiration and reseorching is difficult, butit's really where
all the magic hoppens. You see the outcome of the idea in the finol
design, and thoi's fhe best feeling

Downside to being o fashion designer?
It's o career thot not many people will foke serously fill you make some-

thing out of yourself. This con be fough when yvou ore starfing your
coreer, 50 having a good support system is very important,

Finding inspir:
lion and research
ind is diflicult. bu

9
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it' s reallv where all
the magic happens.
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What has been the most memorable experience of being in the
fashion indusiry so far?

| think Being invited To (o New York Fashion Weeak hos been ane
of my most memorable experiences. || stood aul the mast 1o me
becouse | was one of the mast strassiul events in my [ife. My
luggoge, which had all the clothes for my show. got el in
Garmony and wo: only deivered 1o me the day befare the
shavedd Bul in the end, 1 was an overall great expenence as | gol
to meet the best models, makeup artists, and the preduction
tecm bockstoge. As an emerging designer. baing given the
cppariunity to showcose In an event (ke that & a dream comae
irwe. I validates my dedication and all the wark | have pul info
making myself o better designer.

Who have been the most interesting people you've met so far?

I'rm Tairdy new 1o The iIndustey, 5o every person | meal 1S inferasiing
o me.

What has been the most valuable lesson you've learmed while in
the fashion indusiry. This can be about the industry or aboul
yoursel,

The indusiry is very competifive. You can cambat this by keeping
up-to-date with trends anrd nof lag behind in arcer 1o sfand out.
Brushing up on your skills as a designer is also eqgually impartant.
Personally, | earmed that the connechions and redationsnips you
make with people are very impartant as thay ane the galeway
for you to navigate and network in the industry that can lecd o
mare exciling opparunities.

Is your family supportive of you being a lashion designer?

MO, They weran'l really supporfive of the idea of first and said |
should just da it o2 a hobby. It tock thern same time o really get
on board with the idea thal | wanted to do something nonirad
fional. | digd not et that change my goal of pursuing fashion. |
would say my sister, Chyille and boylrend plaved a sgniican
rale in suppoding me when | was about fo give up on designing.
They really pushed me fo keep going and not give up.

It you could go back in a time machine fo the fime when you
were just getling started, what would you do differentiy?

| would remind mysall to be more confident in my abilities and
practice, practice, practice. it's becowse | locked the
confidence fo put mysell out there. | wouldn't have jained thal
compelition fo win that full seholarship which leod me to whene
| am now. But thankfully, with the support of my siblings and
friends, | overcame that.

What is the best advice you have ever been given?

it's okay fo fail. so don't beal voursedl up aboul if. You ve, and
Wwau learm.

What are your future plans? Inside your career or oul of if.

It just keep designing and putting myself out there in hopes of
eveniudlly having my own studio In dilferent parts of fhe werd. |
alse plan an hidng ful-tirme tailors fo help me beang my vigion fo
life.

L]
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MEET ENTREPRENEUR AND PSYCHOTHERAPIST

ANGELA FICKEN

Angelo Ficken, LICSW is a full-iime psychotherapist in private practice. She specializ-
es in OCD, ecfing disorders, and anxiety-reloted concems. She starfed her coreer at
Mcleon Hospital, which is one of the top-ranking psychiatric hospitals in the country
and offlicted with Horvard University, She waos the head sociol worker on an
inpatfient unit that focuses on anxiety and depression.
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Dwring her fime at Mclean, she trained in exposure theropy and became certified in
CBT ond DBT. Shorily thereafter, she worked ot Horvard University as a prirary thera-
pist for undergraduate and groducte students. During her fime there, she taught
students CBT ond DET skils to help them manage o ronge of challenging emoticns
that young adults foce daily,

Along with her work ot McLean and Harvord, Angela had o small private proctice for
years before she decided to move full-time in 2013, From there. she focused her
aftention on warking with young adults and enfrepreneurs primarily after noticing
that both groups struggled with onxiety disorders and stress-related issues due to life
fransifions end the uncertainty of what was coming next in their lives.

she spent years fine-tuning her proctice and building her business into something
mare thon a standard full-time private proctice, She begon wiiting for Huffington
Post os on expert, which then catapulted herinto writing fior other major onlineg sourc-
es which include Maomioge.com where she is a verfied expert, YourTango.com,
ThriveGlobal.com, ond has been gquoted in Oprah Magazing, and Fostcompa-
ny.com,  Inc.com, Forbes.com,  MSM.com,  Buste.com.  Popsugor.com,
Buzzfeed.com, Nylon magazine, allure.com, and Justiuxe.com, She hos oo been o
guest on Onward Mation with Stephen Woessner where she tolked obout OCD and
intrusive thoughts, as well as an the redio in Chicogo and Beno specking about siress
and anxiety.

moneyCentrol Magozine recentty cought up with Angelo fo discuss her jouney in
the industry and here's what went down:

What are you currently delng te malnialn/grew your business?

There are several things my team and | are warking on right now., | have fwa bronds
Progresswedingss.com which s focused on my prvate proctice, ond then the
WamedtoWelBalonced.com brond. o wellness platform designed specificolly for
professional women with busy lives.

We focus heovily on morkefing both bronds fhrough Pinterest, publicity. ond organic
search engine optimization,

What form ef marketing has worked well for your business throughout the yeors?

The best morketing strategy for my business has been Pinterest. My team has helped
build od compoigns for infographics that ge directly to relofed arficles I've written
for the WomedtoWelbaolonced.com blog, and to Amazon where | have a CBT
workbook ond stress buster guide avoilable for purchase. Pinferest hos by far been
the most cost-effective strofegy we hove used and will confinue fo use for the
foreseeable future.

What soclal media platfierms do you usually vse fo Increase your brand's awareness?
While we've tested out Instegrom, Focebook, ond TikTok, Pinterest has yielded the

est resulis. The platform provides us with the biggest reach for sharing our messoge
and lefting people lzom meore cbout me ond my bronds.

MOMEYCENTRALMAG. COM 18




What is the loughest decision you had to make in the last few
months?

ne | dis

cash e Tes

e ts means | give up an immeadiot
| =il o a5 a fough

»ih ol bolth brar and 1

How has your business been affected by the COWVID-1%
pandemic?

wall Bolanc During  The

wiallle

How have you adapted your business ocperations in response
to COVID-19 and its associated impacits?

ale pr
wll rer
ave  ako

What have been some of the most important lessons you have
learned because of this pandemic?

ar the post
rmrnodity

s 15
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Whal do you hope to see happen in the near future for small
businesses all over the world?

Whal advice would you give to a newbie Entrepreneur setfing
up a new business in this pandemic?
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Steven Cravetia is the seff-taught creator and developer of the original Wordle app; a
word-based puzzie opp he uvplooded to the Apple's App 3tare when he wos 18, He
eventuolly obaondoned the entfire project because it overaged merely one or fwo down
loads per gay in the four years since he uplooded the app

Fost foreord to lost December; ofter checking the app's stafs, he shockingly noticed i
hed 500,000 downloods in just five doysl After invesfigoting the source of the spike in
downloods, he redlized that thousands of people locking for the welb-only game
‘Wordle," created by software engineer Josh Wordle, were downlcading his app by
mistake

| wos doing one-two downloods o day, aond then all of o sudden, o couple of weeks ogo
| checked my developer doshiboard, ond the graph just went verfical, and | was getfing
50,000 downloods every day,” Cravotto told ABC News.,

Instend of keeping ol the proceeds for himself, Crovotto reached out fo Wordie and
offered to team up with him to impact the warld posifively. Cravotio decided to donate
350,000 of the opp's revenue to Boost West Ookland - an organisofion that provides free
futoring ond mentorship for children in Cokdand, Calif

romeyCentral Magozine recently cought up with Steven to discuss hs jourmney in the
industry and here's whot went dowr:

What are you currently doing to maintain/grow your app?

Currently, | am markefing Puff Count on TikTok, | make videos educating viewers on the
daongers of smoking nicctine ond then offer a sclution to help them quit. You con check
out my TikTok occcount here: www fikfok. com/ Epuffoount,

What social media platforms do you usually use fo increase your brand's awareness?

TikTek, Instagram, ond YouTube ore all plotfiorms | utiize fo Increase Puff Count's aware:
ness. TikTok hos been the mest successful plotform thus for,

What [s your experience with pald adveriising, like PPC or sponsored content compaigns?
Does I work?

In my opinion, poid odverdising is getting less and less effective every year. Appla's new
pavocy updotes hove made fracking users exponentially harder, which & o great thing for
pevacy, but bad news for poid od platforms.

What is your main faclic when it comes e making more people aware of your app and
engaging your customers? How did your app stand oul?

ry miain fechic B posting os much confent as | can on TikTok. Creating TkToks costs me
vitually nething but my time, so my customer acguisition cost is $0. Pulf Count stands ouf
from the crowd becouse, unlike other quit smoking apps, it will guide you through the
process of reducing your usage to make quitting more ochievable,

MOMEYCENTRALMAG, COM 21
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J ', What form of marketing has — your app ﬂwwghm If you could go back In a time machine fo the fime whe

;. the years? i ]ul-!' getiing started, what would you do dﬂiemnﬂf?

Crganic marketing has worked well for all of my mobile opps. Iwﬂuld post even mare on TkTok in the eary days M‘h&ﬁ i i':.\":

gt Becouse the margins an mobile apps are slim, you have fo get 1! eosier fo go vinal, i PP B .

\'f'_sl_ creafive in the woy you market. : y t P ”1-% s o . 4
2 ‘What Is the best advice youw have ever been given? L ey

"« What is the foughest decision you had fo make In fhe lost few TR v

v manths? Bet on yourseff. 3}: < 18

F

= s Removing the poywall from Puff Count. | want to make guitfing  What advice would you give to a newble Entrepmnw[ uﬂing l.|p g E

- nicotine accessible for anyone ond everyone who wanis fo, and  thelr first opp?
that reguires me ta make Puff Count o completely free applica-

o ficn App development con be expersive. Try fo sat I.Jp "-EF un-:l -
get initiol user feedback before investing l::III -c:f f"clnd B
Whaot money mistakes have you mode along the way thot aothers  money into an ideao. J L " g
can learmn fram (or something you'd do differently)? ] “ o i ¥

There are no mistakes, anly lessens, | leamed that your product
would never be perfect: you just have fo keep moving fast and
listening to customer feedbock,

Whot new app would you love fo start?

something in the Webd / Metaverse space.
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TOP FIVE THINGS EVERY BUSINESS SHOULD DO

EVERY MONTH

At the end of eoch month, every enfreprenaur should reflect on what they have
accomplished and then plan for the next month's success. This should apply te both their
personal and professional lives,

If you're a smell business owner wishing for an even more successful year, consider
adopting each of the things every business should do Eted below,

1. Recognire Your Value Drivers

One of the main points of small business must-haves s understanding your value drivers,
Understanding what resonates with your audience, whether you've been in the compao-
ny for five months or five years, is a significant element in deepening engogement,
brand lovalty, and repeat buyers, readers, or wotchers. Enowing what waorks doesn'f feel
evident at times, but don't scrimp on the facts.

Examine your previous six rronths of business—where did your clients or viewers come
from® Which of your products. services, or blog posts was the most popular? Maoke a
comprehensive list of all the places you collect data, such as social media, email
morketing. occounting soffwore. ond your website,

2. Creale Clienl Fersenas

You're in a better posifion to revisit your drecm customer now thot you hove o more
prafound knowledge of your volue dhivers, You most likely did this to some level when
you first starfed your firm. However, as you gain experience, your cientele will alferand
adapt, In those first few years, you keam a lof and have o much better feel for your
pAMmany Consumer,

3, Refresh Your Digital Presence

MWow that you've get a foniastic ideo of your ideal custarner, it's time fo align your digltal
presence accordingly, Your social medla, website, and messoge come on the list of
things needed to storf o business, all should be enfirely consistent with your primary
milssion, farget audience, and overall business objectives. If you've been in the game for
a long fime, or if you're swiffly developing o better understanding of your target
audience, it's fime to refresh.

4, Invest in the CEQ

One of the best things every business should invest in & the boss. As a business owner, Its
templing fo place yourself at the bottom of the priority list, You're o one-woman show for
many of us, the Chief Do-er. planner, Execufive Assistant, etc. When that s the cose, and
everything relies on you, it is even more crticol fo invest in yourself,

You are your own comipany. This can take varows forms, but now & o good moment 1o
consider what investing in your company's CEO entalls. It might indicate: thot you're
recdy fo set new boundaries.

5, Camry Out Your Accounting

Mothing is worse than amving of the end of the year ond hoving to slog through an entire
years worth of cccounting in one sitting. Adding this to your manthly business checklist
will ke your future seif pleased. Sign up for Quick books and establish a separate bank
account and Poypal account 1o keep vour company and personal costs seporate.

if wou plon to sell anything on your website, you should vse o seporate payment
gateway such as Stripe. Use o scanning app to scan your acual receipts as soon as you
gel them. Make accounting files separated by year, then a manth.

Final Thoughts
Hopefully, this list con assist you in developling and impdementing successiul plans to help

your company succeed tnis month. The sfronger these five variobles are, the more [kely
you are to succeed,
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TV ONE AUSTRALIA

TV1 is an entertainment and |ifes’ry|e g|ObD| streqm-
ing platform cffering Australian content. TV] pro-
motes the most exhilarating events, the most glam-
orous and successful people, the most in-demand
celebrities, the hottest rising stars 8, and the most
exciting trends down under. TV] may be new but
it's most certainly in demand and 100% Australian.
We are committed to making Aussie local talents,
events, and entrepreneurs easily accessible to both
our local and international audiences via the high-
est quality streaming technology.

Co-founded by the StarCentral Media Group and
the Australion Milionaire Business Network, the
TV1 channel is the home for independent Austra-
lian Screen content. We very much welcome our
local screen practitioners from emerging through to
the established to make TV their home. By stream-
ing your content on TV1, you join a family of rising
stars, entrepreneurs, celebrities, and various artists

MISSION: Qur mission is to present the most
unique and compelling original Australian content
by tapping into the hottest local talents and events.




FEATURE FEALL S

TOP & THINGS EVERY ENTREFPRENEUR SHOULD HAVE

TO BE SUCCESSFUL

An enfrepranaur & someona who creales or runs thelr own business. The entrepraneus
can earmn considerably from owning an ownesship parl of the fiem IF things go well. S,
they olso fake on asignifican! level of rek—far more than a typical business empleyes.
This entrepraneurial rek can take many forms, including financial, career, amational,
and averall business risk.

Becousa there (s so much al risk when || comes fo fhe beginning and mainiaining a
successiul business. There are very particular falents that every enfreprenaur should
hove to be successlul, We've highlighted fve af them below.

1. Cemmunication

Every entrepraneur must have excallen! communication abdities. Whelhar a persen s a
lone founder or the CEC of a Forfune 500 company, they must be abile o communicale
effectivaly with all stokeholders and potenticl stakeholders who have an impact on the
company. An enfreprenaw must communicate effeclivaly with warkers, investors,
custarmers, craditors, collsagues, and meantors.

if an entrepranaur cannof explain the value of their product, it k& doubtful that the
business will be sucoessiul. They must alse be proficient in ofl modes of communicalion,
such as ons-an-one and In-person interactions, group discussions, writlen communica-
fier, and ermod or inlernat massaging.

- mar
-
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2, Soles

Develop enfrepreneur skilk in soles. The soft skill of
sales is inextricably inked to the communication skills
necessary for success. As on enfreprensur, Q person
must be oble fo sed everything ond onything, A
business person must have the skills to sell the idea fo
potential investors, the product ar service to custom-
ers, and onesadf to employees,

An enfreprenaurwho con effectvely communicafe is
better positioned to promote their original ideas and
products, Enfrepreneurs are occustomed to being
the fist solespeople af their numerous businesses
These seling skills are necessary fo demanstrate value
to gl stakeholders, both inside ond oulside the
COMmpanmy

3, Focus

Aftention s o cniciol one omong the numerous
must-hove choracterstics for on enfreprenewr, The
road to success as an enfreprenaur i fraught with ups
and downs, There are highs from tiumphs and lows
from dsgppointments. A seccessful enfrepreneur
must be able fo focus on staying on frack when things
become difficult,

This skill is obo known as thinking with the end in mind
Regordiess of the difficulties on enfrepreneur foces. a
wiccessfyl enfrepreneur has the aftention requred to
keep steodfost sight of the final objective and drive
himsalf to ochieve it

4, Curlosity

A healtny curcsity has always been the most MF
plary business talent, This will prompt yvou to investi-

gate what your fivals ore doing and use new fechnak

ogy to simplify your business and even reach out fo

new clients, When yvour onby limitafion s what you can
envison and apply, clmost gonything is conceivable,

5. Strategy For Business

While a competent and successiul enfreprensur must
have developed a successful firm. business planning
5 the fifth most essential talent that every entrepre-
newr should hove, Entrepreneurs freguently attain
success in their firms Dy sheer force of will

An enfreprensw may develop o compoany plan on
the fiy by wsing good communicafion skils, sabes
abilites, o keen focus. ond g sense of curiosity
Howewer, while establishing ond expanding a firm
the struciure and development plan must be found-
ed on solid business sense and folents, Among the
traits of successful entrepreneurs, business strotegy isa
miList

Final Words

These are the top qualities of a successful entrepre-
neur, While there & no perfect formula for becoming
g successful enfrepreneur, those who do tend to
hove mastered the following set of skills:

- Excellent and effeciive communication

- The abiity to sef both themselves ond their ideo or
product,

- Sfrong focus.

- Cyrigsity to leorm and be fliexible

- A salid business plan,
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2. Recognize The iImporiance Of Pafience

Balore investing ina firm, you should know fhal you may not see any profits Tor
sevaral yeors, Thal's why we refer to || as comprehanding the essence ol
patience. Any prospeclive investor must realize thal investiments ora similar to
seads planted in a firm,

They, Bke seads, require o cartain amaun! of fime befara they begin o produce
axcallent harvests. You should be owors that the longer vour cullivation period,
the grealer your profits, Whan vou inves! as a new investor in a business, you
should know that the startup will require all the funds i can receive. Palience &
somaething significant that an investor must do belore investing in a new
Busirass.

3. Conduct Your Research

I is mssantial o know the mporfance of all lociors o consider belore inveasting
In o new business. Befora investmen!, do as much research as you can. This
implies you must be farmiiar with the bockground of everyone involved in Ihe
business's monagemenl, Before investing essential resouwrces in a firm, you
should research the industry and markat compeatifion.

Ir resclity, wou should request a tharough wrillen business plan that includes 1he
company description, market study, SWOT analysz. financial shrategy, market-
ing methods, ete. Making your study will assis! you in delarmining whether the
company has an aciual plan ba camy oul its grandicss aspiralons.

4, Inferacting With Customers

Besides financial factors 1o consider before investing, iInleraction with customers
. is aleo assantial_ it is also benelicial o convarse with consumarn o cuslomess,

Collact oz much corsumer information oz possible, First, we recommend speak-
l¥ ing with af leazt 3 1o 5 people who use thal business or product,
-
The explanation for this is straightiorvard, You're altermpling o goin parsonal
knowledge of now that (hing feals ond how valuable il s You would also

recaive pertinent information on any liows inthe product o service that should
bBa addrassad,

5. Make & Diversificafion Strategy

T If Is esantial lo develop and Implement o diversfication siralegy. As o private
IEE o investar whio only inveasts in bvo or three firms, your chances of success ore small;
" - According 1o Kautfrman Foundahan resaanch, the standard lechngue is to have

roughdy 7 o 10 mvasiments.

As arasull, itis crifical te detarmine how much you plan to devole lo vour assed
class. The objectve of diversifving your assets is o reduce risk while increcsing
your chanceas of success,

Last Thoughts

Folow the above fivae things you nead o know belore investing in a naw
business. The secral lo successful business investment s fo avesd invasling
rmarey you cannot alford to lose. As a resull, experts recommend nof invasling
In a company where the only woy oul is through aninitial public offering. Bafore
investing, you should laarm how o invest wisaly,
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