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OPENING REMARKS

As this especialy tumultuous year draws to a
close, December is always a brilliant time to take
stock of the things that matter to us most as we
move into 2022, If the rollercoaster events of this
year has taught us anything, it's that the only
certainty in lite is change - and harnessing our
ability to pivot, upskil, and adapt wil be our
greatest hope for business and personal success.
We'd lke to wish our readers a joyous and
well-deserved holiday season. May we all return
with a renewed outlock, feeling refreshed to
toke on whatever challenges and trecsures

await us in the new year.

Jill Antonio
Editor-In-Chief
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MEET THE FOUNDER QF THE BLACK BRIAR HOTEL GRCGUIP

STEF’HEN NALLEY

Stephan Maoley is the tounder and managing partner of The Block Briar Holal
Group ond Bleck Briar Advisors, Block Briar is o uniquely positioned lull-service
real eslate investment company that specializes in the acquisition, repaosi-
fioning. renovating, and aset! managemant of distressed holel and rasor
assats, Black Brhar and its Maonaging Principles have significan! fransactional
axperance and are experts in ol phoses of the real esiale e cycle. Ths
includes deal shructuring, contract negetiation, due diigence, undemriling,
raising and clesing on debifequity copital structures, cisel manogemenl,
ranovations, and property managemeant, Black Brior and it principals have
owned and asel managed over $28 in real esiole assels, which includes
ovar 100 hotel and rasort assels,

Price to lounding Block Briar, Mr, Nalley was the Chie! Operating Otficer and
Chairman of the Execulive Commilles for Ocean Walen, Ccean Walars
was o multifocated real astale investmen! company, which consisted of
over 129 saparate entities, 79 real esiate assets, 45 operating hotel, and
varows office, retall and residential componants, M, Nalley was responsible
for the day-to-day leadearship and general manogemean! of the company.,
Mr, Malley cssisted Ocean Watars and lts Principals in creating over $1 Billion
in value by acauiing nenperlaming hotel and reseort ouels ond leoding
tham o profitabilty,

Pricr ta his clvilon corear, Stephen sarvad In the United States Army as a light
infantry squed keoder and Commande with the 10th Mounialin Division's
Spaclal Troops Boltallon, He wos honorably discharged and s o disabled
service-connacted veleran

dtephen Maley received o Bochelor of Science Degree in Healihcore
Administration from the Univarsity of North Florida and eamed his MBA and
CBA from the University af Aflanta and o Law Degree lrom Washinglon
University School of Law, tephen i also a Cerliflied Hotel Adminisiratlor
thraugh the Americon Hotel and Lodging Asociafion and a professionally
carfified e coach through the Intemational Association of Professions
Career Colege,

He is the bestseling author of Belentless Pursultl, where he describas the secrel
to success 03 knowing what vou really want, having o compeling recson
why you want it, and having the discipling o socrifice whatl we want right
nevw for whiat wea really want later.

MoneyCentral Magaozine recently cowght up with Stephan fo discuss his
journgy in the indusiry and hera's whot wenl down;

How did yvour life ook ke before being on enfreprensawry

| served in the Uniled States Ammy as a Light Infantry Team Leader with the
10th Mountain Division and in the US Army Beserves with the 2145th out of
Jacksonville, Florida, After leaving the military service, | became addicied fo
academics and started my first company, | worked my woy through college
holding enfry-laveal pasitions with Amencan Bgprass and CEX. During this fime,
| weaas always hard working and exiremety motivated,
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The Fowndation ond Principles
had WINNERS are beedli com?

STEPHEMN L. NALLEY
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As an enfrepreneur, what is it that motivates and drives you?
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What would you say are the key elements for starting and running a
successiul business?
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What are the three biggest challenges you have faced growing the
business and how did you overcome them?
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What do you hope to see haoppen in the near future for small
businesses all over the world?
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coming up with creative
ideas to the {]Pmﬁn pro

cess and the results. the

whole design process is the
most attractive thing to
being a designer.”
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Downside to being a fashion designer?

The deadvantage of fashion designers B that the first starfing point in the fashion industry is mostly possionate
about pay ond exploitation, These things are taken for granted. Also, | think It & not easy to grow info a fashion
designer in South Koreq. | hope there s strong support for designers in other countries,

What has been the most memorable experence of being in the fashion industry so far?

My most memorobie expenence was when the Louis Vuitton Crulse 2020 Fashion Show was held at the hangar
of Incheon International Alrport, South Korea, and | waos contacted. | thought it was really o deeam, Can
high-profile fashion brand really contoct me who was just a helper without ony conneclion®? Fashion and | ore
meant to bel As o result, on October 31, 2017, It was on opporunity fo see and falk to the people behind o top
fashion brand. Louls Yuithon's employees, stylists, ond local top models, as well as Louis Yuitton's exclusive
models, The scale of the fashion show and the production of fhe video were incredible - and | was only 20 years
ald so it was my most memarable expenence and I'm grateful fo them.

What has been the most valvable lesson you've learned while In the fashion indusiry. This con be about the
industry or yoursel,

In koreq, | ook giffed art classes of the Seoul Arts Center when | was in elementary school, and went 1o Yewon
Scool when | waos in middle, ond hen went fo Seoul Arts High School when | was in high school, getting odvice
and valuable closses from excellent teachers and friends. It's really hard to choose just one. But If | can choose
the rost wvoluable kesson, It might e o kesson my parents fold me, They abtways soid “do your best in everything
if you want to succeed" and “invest generously in your major.” THIE would hove been the most infense odvice
and hedp in my design fife

What are your future plans? Inside your career or out of [t

don't want fo succeed as o fashion desgner. I'm very inferested in directing that encompasses vision, hearing
and spatial, Right now, | tock a year off from Univessity. | want to work under the creafive director Hon Hyun-min
who | mentioned above, to improve my socicl expenence and skills. | have a dream of making a personal
high-profile brand or becoming a high-profile brand like Dior, McQueen-style creative director.

| want to be o coreer woman who [s superb in the world



SPOTLIGHT: MEET PAKISTANI-AMERICAN FIMMAKER AND ACTRESS

AlZZAH FATIMA

By Allson Eugel

PakistankAmancan limmaker and aciress, Alzzah Fafima, has manogad to do what many bafote her could nol, Sha
turmed har intimate stage play, DiMy Pakl Lingene, a monclogue-driven place aboul everything you doan't know about
Muglim Arparican woman, inte tha criticaly acclaimad film, Amafcan®ish, the fisl-aver romantic comedy aboul o
Muglirm Armerican family frying to assmilate into Amancan life while praserving ther culture. Fatima's Musiim Amenscan
ramcorm s currantly faking the naticonal fim festival elrewt by storm and racking up awards.

Blending acting with activam, Alerah Fatimah s resclute in using hor iim and felevision work as o condult 1o creale o
new convanation about what [| maans 1o be someone of tha Muslim faith and cultung in Amanica, even mone spacili-
coly, a modarn Muskm Amadcan waman, Har flim s Slearing up a ot of the miiconceptions ond lear-based projudico
aboul @ refgion and o paople tha! are ollen misundantoosd in e wast,

in this condid diacussion, Altza and | really dig inte tha sterectypes surounding Bam and Muslim wamen, modem.day
farminiarm. and what it maans (o ba Amancanish.

Allison Kugel: How old were you when you got into acling?

Alzzah Fatima: Oh my God. | was vary late. | was aready In my 205 | hod already gone 1o sehool. alleady grodualied
and | was 23 veors oid and working ol Googla. You know, ai an octor you starl whan you'rd ning, and 1hen your cornas
laumehes by e me you're thity, To be In your bvanties thinking aboul acting, | ectually had people tell me, whan |
igid | wontod o moke tha shitt [inte acting] o let of poopke said. "Aen't you oo olg?”

Allison Kugel: (Laughs) It's such o waelrd business, | know. But | was so exched fo speak with you for many reasons. |
walched your film, Americanish, twice,

Alrzah Fatima: You're ke taking nates [lowgh|

Allison Kugel | was! The first fime | walched the film, | thought It was a cule movie, and then | walched it ogoin last night,
and realized this movie is an importont conversation starter. With everything going on In owr world and in our culture right
now, | don't know Il that |s what you set out to do but tell me a little bit aboul that.

Alrzah Fatima: | teel e, I soma way, |'ve always bean irying 1o do thal. The flilm come abou! because | hod o comadic
ang-worman show called, Dty Pokl Lingarie. | storted perdosming that in 2001, whille | was still ot Google. This lim come
aboul becouse | was padfarming In New York City at the Charry Lane theoter and ihe Fimmaoker and Director. imonh
Lowahry, happened fo be in the oudience the one day she wai in town visiting for her birthdoy. She was with her (amiy
and frierds. and they saw the postar, which wos g woman in @ hijpb, holding up a plece of lingana nexl 'o her body
and she's laughing. I is just joylul, She actually weaars a hijab. Shes visibly Muslim, whgreos | am net, Sha fell really repre-
sented Ihrough the [show's] poster ond she reclly Icved the stonas In the show, Sha's Egyplan Amesicon, ond ooviously,
thie stories are Pokistan-Amencon and 0 the stonas of the woemen in the play are oo from Pokiston, (hey are
immigrants, ond Amencon Pokiston waman, She approached me and asked, "Did you ever think about fumeng thisinto
a lilmz” | saigd, “You know., | actually have baen, becousa |'ve bean thinking aboul how 1o reach a wider audienca.” |
wonted te create canvarsations within my own cammunity about of ol The ssues the fllm talks aboul, which comes rom
thie ploy. ssuaes ol identity, sexualily, ralaticrships, raligion versus cultura, and whot does that look like? Rackal profing,
Bullvirg. | enew | wianted ta da i, | sal out 1o da i, and | king ol looked al the ploy and s just o series ol monclogues. |
ws thinking. "How do you moke this nto o namative fealurad”

Allison Kugel: Was the series of monalogues about your octual life. or was it fictionalized?

Airrah Fafimad MNe, it's not abodl my actual life, Vs bozed on inferviews | conducted within tha sMuslim Ameancon
cammunity, and research-bosed as wall, s choractars that range ram o six-year-old gin o o sighy-Tve-yaar-ald waman.
| lsoked of what things the charchanrs falked about In the play, so | thaoghl, "How do | bring these tharmes into ihe liim
Ihraugh these characterss™ That s ane thing | wanled 1o keap intoc!, ang another thing was Hiteraly wenl through fhe
play, highlighted ol the jokes. and thaught | nead 1o ligure ool how 10 rework these jokas lrom monologues 1o a leature
firm, Because | know these jokes land with a live audience an a stage, so 'want to moke sure | presenrde Thal funny, It
s 50 Interasting that we andad up gomng with the rem-com [famantic comeady) ganre,
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Alllson Kugel: Hos there ever been o romcom about a Musliim
American fomily before this film?

Aizzoh Fafirea: This i the fist, and it's 20211

Alllson Kugel: Thal's huge thal your film Is the first. Thal's a real
moment.

Alzzoh Rafimo: it's @ moment, well, | hope it's a moment. | hope it
becornes a movernent, and | hope there are many more to come
affer us. That s how you crecte movements, it's not just one person
that does it by thermselves,

Alllzon Kugel: Whaot's alzo interesting I, I'm Jewish, and | feel like
there are a lol of similarifies here, because we are also, bolh, o
religlon and a culture, As Muslim Americans, you are a religlon as
well as o people.

Alzzoh Falima: When | was growing vp, it's interesting becouse |
grew up in Mississippi in o small fown, ond so my parents woukd
always say tome, “You're Pokistani, This is who you are.” Then the
wiorld would be like, “What ore you? You're not Amencon.”
Everyone wos ahways telling me that 1 was not from here

Alllson Kugel: But you were born here In the states?

Alzzah Folima: | was actually bom in Soudi Arabio, in o compound
with a very freaking American upbrnging. It & so hard for me to
explain this. | grew up on all the TV shows, ond oll Amenicon every
thing. We went fo o school where all English was spoken. i was all
sa Armerican, s hard for me, somefimes, to convince people thot
it wois very Armerican, Then, of course, 1'm growing up in MisskEsippd,
| feel very American. This is where | feel of home. | feel ke o New
Yorker, | think it's only becaouse fist generafion, people who came
here reglly hod lived ther whole lives in another ploce, so they
wanted to hold onto that 3o badly, and they wanted their children
o hald onto that, so badly. This whole conversafion about being a
hyphenate, of being an Amercan Muslim, forus, didn’t exist until g
few years ogo. As an adulf, honestly, I've had to venleom all of the
stuff | leamed as o kid about ot belonging, not being from here,
and now figuning it out for myself

Allzon Kugel: This is an impertant point, because there is a lof of
fear-based thinking among first generalion Americans from o
different culture, and there was in my community foo, especially o

few generations age. You have the Jewish people that come here
through Ellls Island to the Lower East Side of Manhattan, They were
told fo stay with thelr own, and many of them spoke Yiddish, Some
of them didn't even speak English, and | think you have different
groups In New York. New York was almost fribal in some ways, You
had the Hallans, the Irish, the Evropean Jews, you had oll these
different groups that came here and crealed subcultures within the
boroughs of New York. | know that you didn't grow up in New York,
but in the early 1700= they came in on boats, they were told, “Stay
with your own, don't trust anybody else, they may nof like you, and
this Is what you are.” Even in youwr movie, Americanish, | was
laughing al the father who broke down crying, because his son
didn't want to marry o Muslim woman,

Aizzah Fafima:  Yes, it's fough, rght? It's so interesting, becouse |
feel like the younger genercfion looks ot it in sech o different way.
We're gaining maore. We're spreading the love, vou know (kaugh) 2
| feel ke it must hove been so hard for my porents ond that whaole
generation to come from this whole other ploce to o country that
clidn’t want you, fold you they didn't wont you in mony different
wiays, and you felft like you didn't bedong. You felf like you hod to
hold onto so much of your identity, your culture. and oll that stuff

Allison Kugel: Being that Amerlca and the “wesi” is what is refered
to as a "Judeo-Chrisflan” soclety, there ks this namrative of, "Il you're
a Muslim, you're nol one of us. You're an 'cther’ and you don't
belong.” Then, of course, If gol ramped up even more affer 7/11,
Tell me what that is like for you, living In this counfry, oz a Muslim
American,

Aizzah Folima: | think os a §ttle kid | just didn't wont to have
anything fo do with it. | didn't wont to have anything to do with
refgion, | just wanted o De ke everyone eke, In my world, I'm
trving fo be ke evervone ebe, in Mississippi, in this fitle bubble,
Everyone was super blonde, super cute (laugh), and that's what
normmal waos. As | got older, and finding my way info an ortiskic
career, | reglized | con't and don't want to be like everyone ete. |
have to honor the parts of me that rake me different. This B what
o Muslim looks lke, not o beorded dude with o sword saying,
“Alahu Akbaor [(God is meost great),” It's a girl sayving, " Allohu Akbar,
we're going o moke a greot film!"” You know what | mean? IF's
that, it's kind of like reclaiming your idenfity and exploing it | love
that you said this film is o conversation starter. | think thot's the
whole point. For me, | con't moke ot and mot momy it to my
activism, [ don't know how to do that,
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Allison Kugel: Another interesting thing is you cast the comedian
Godirey in the role of the romantic love inferest whe mamries o
Pakistani woman,

Aizzah Falira: We did. We knew we wonted a Black guy for the
role. We need racism to end with our generation. This hos to end,
and how do we do that? Let's create a film and put o Back guy
as o romantic love interest for a Pokistond wornan, And when | say
rackm has fo end with our generafion, I'm also talking specifically
to the Muslim community. Sometimes | find the most racist of the
rackt are brown people towards Block people, believe it or not, |
think | read this statistic that sald one-third of the sloves who came
over here were Muslim. | don't know how accwate that s, but that
is what | read. What coes that mean for s 0s o community? We
are basically builkding off of their backs, Yet, there (s so much
intemal racism. In Mosgues, and Mustm Community Centers, and
places lke that, we won't accept Block pecple. We will be very
“ludgy” about them, the older generation. |'ve grown up arcund
thils,

Allison Kugel: | like that you put that in the film, and you didn't shy
away from it. And | llke how in the film, Godfrey's character says,
“You know, there are Black Muslims."” That was so interesting to me,
because | really only have o pop cullure education about your
religion and your cullure, which ks pretty distorted, | admif.

Alzzah Fafimo: It's o messed-up education, isn't it

Allison Kugel: It's a messed-up educalion, yes, thal's whal I'm
saying. | know aboul the Mation of Islam, Malcelm X, and all of
that. Then of course the vnrest in the Middle East. | actually didn't
know there was racial discriminafion within the religion and
culiure,

Alzzah Fofima: The refiglon absciutely does not discriminate. It's the
culfure thot does. It's all of our cultures that do. 'We were 50 lucky
to get Godirey through our costing directors. They were so
impressed that he even come in, because they sald, "Guys, we
send him projects all the fime and he doesn't even come in fo
audifion.”

Allison Kugel: Are you serious?

Aizzah Folima: Yes, and if vou talk to Godirey, he would say, "Yeaoh
this film reclly resonated with me." 3o much of his comedy Is about
race, and he talks about a lof of the stuli the film talks about; the
interracial stuff, race In Amenica, and all of that.

Allison Kugel: 5o, he turns down movie avditions leff and right?
Alzzah Fatimo: He does apparently [lowgh).

Allison Kugel: Who does that (laugh)?

Ajzzah Fafima: He does that, and | was falking to him about it, and
he said. “You have to do that. If the stuff doesn't resonate with
you, then you say ‘'no' because what's the pointg"

Allison Kugel: That's integrily.

Alzzah Fatimo: | hove done things | wish | hadn't done sometiomes.
Allison Kugel: Because as aclors, actors need to work.

Aizzah Fafirma: We need work, and then I'm playing o Sudanese

FE&TIURE

wornan, and thinking, “This & weird, like, “Dang! I'm never going fo
do this ogain because that made me feel really disgusting on the
insicle."

Allison Kugel: Yeah, There i a young achress in your film, Salena
Qureshl. She plays your younger sister, and her charocher (s the
most religiously observant. She wears a hijob when she goes out,
and she's told in the househeld, “You shouldn't wear fhat with all
the discriminafion out there." She then says, "No, no, no, | believe
in doing this." In other scenes you show her at home, nol wearing
a hijab, and looking just like any other young twenty-something
woman. That humanized her characher to the oudience.

Alzzah Fafima: | think people see a younger woman with a hijab
on, and they think she's oppressed. What is missing from that
conversation in America is the young people who are doing it,
anyvone who & doing it, even the clder women | know who are
doing it, for many Muslim worman in Amencao, this s part of thedr
identity. Many of them feel, "This Is who | om. This B my feminism,
and this Is my octivism.” | think that & really something that s
missing from the conversation. That & very imporfant for me,
personally, becowse | grew up in a very mixed household, |'m one
of three gifs and all three of us sisters were very different. My mom
hvos wom a hiiab her whole ife since shie was in her twenties. A ot
of us have flifed with the idea of it, as | did. | woanted fo show that
in this flm because | feel like that story gefs told in Amercan
media all the time, where a gil covers up, but then she takes it off
in the name of Western Feminim. Those stories are also written by
mer,

Allison Kugel: Americanish is on the festival circuit right now. Is it
going fo be streaming soon?

Alzzah Faofima: Fingers crossed, really soon we will have some
news. Right now, we are doing festivak through the end of
Movember for sure than | think in December things are slowing
down a little bit then hopefully early next year we will have some
exciing news.

Allison Kugel: What do you think you came into this life as Alzzah
Fatima to learn, and what do you think you came info this life to
teach?

Alzzah Fafira: That's a touvgh guestion. God, I'm getting all
emoficnal row, It 15 an emctional guestion because | think abbout
all the women who came before me who couldn't fed their stores.
They weren't allowed to, because of circumstances of where they
were born and what they were bom into. You're bom in the 19350s
versus the 1980s and the 19708, and so many women In 50 many
places didn't have o voice, 30| think for me it's being abde to give
a volce to those women, (crving) somy.

Allison Kugel: Dude, | cry all the fime (laugh). You're making me
feel betier about mysell.

Alzzah Fafima: | do think about this all the fime, and | feel this
responsibility to somehow leave the warld a little bit better than |
found it. For me, | think that is through storyteling.

Listen fo the extended infeniew with Alzzoh Fafimo on the Alison
inferviews Podcast af Apple Podcasis or Spotify. Follow Alison
Kugel on instogram @thealisonkugel and af alfsoninferviews.com.

Visit AmericanishFiim.com for screening locatfions and fickefs, and
fo watch the frailer. Follow on Instagram and Facebook.
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INTRODUCING
 ROYA
Hassad

medicing by storm with her first-class, innovative ond ingenicus approoch fo beauty and
wiellness

Dr, Hossod, an Educator, Speaker, and the Founder of Hope, Life, and Dream Centers—the
most prominent Anfi-Aging medical centers in Mew York, has adopted o streamiined,
highly-effective approach to her croff known as The Fve C's: Comprehensive, Cutfing-edge,
Compossionate, Connected, and Conchenge, which we will breck down one by one in the
following five paragraphs.

Dr, Hossad's rise In her profession con be adduced to her insistence on delivering o compre-
hengwe service for her clients, which entails conducting o complete and thorough evalua-
fion of ecch potient individually,

Dr, Hossad's medicol procedures are replete with odvanced, state-of-the-arf cosmetics ond
aesthetics. These are Inclusive of anti-aging solutions, Integrofive medicing, preventafive
care sodutions, Dr. Hossaod and her team's focus has always been on ensuring that each
potient hos an option that works for them.

Compassion is at the forefront of Dr. Hossad's medical proctices, The good doctor has o
heartwarming reputofion os one of the most compassionate, fiendly, ond omiobée docion
in the field today. o quality she hos infused in her medical team.

The workd has since gone digital, with vifuol connections helping to shope o new reality. Dr,
Hossod and her team have hamessed this connechion fo build an ever-cannected warld
powered by digital technology. She ond her teom have crected on extensive medicol
network—extending deep into the intemational medicol community—with some industry
pioneers in medical heolth centers. These connections help Dr. Hossod and her team fo
shore ideas with other Bedliont minds in the medical field.

Dr, Hassod and her team offer concierge services for chenfs from beginning to end, The
group helps o facilitaote some of the more challenging aspects of preventative ond
aesthetic care, from ccquiing previous medicol records to scheduling oppointments with
subr-speciolists for unique treatments,

"We aopprooch every client's hecolth 3é0-degrees while festing and going over 0 complete
evaluation that ensures our services are effective and sofe,” soid Dr. Hassod, "We then
leverage the most innovaolive, culting-edge odvanced technology in anfi-aging ond
integrative medicine, including aesthetic and preventative care that s oward-winning in
nature. White all of this is hoppening, | overses o compaossionate relationship with the client
that ccknowledges their personcl well-being. It's this exact amongement that makes whot |
do so rewarding to me - | wouldn't change my joo for anything else in the world,"

Dr. Hossod hos trected numerous patients with hormone deficiency diorders related fo
aging, such oz menopause or diobetes mellitus In her New York City-based clinic. She has
also developed incredible freatments like Bicidenticol Hommones, which mimic homones
found in the humon body.
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—5o CONSULTING

At Elite Success, we believe the first step to achieving success is understanding 'you.” We are dedicat-
ed lo supporting startups and small businesses all over the world. We lake the time lo listen because
every entrepreneur has different needs You know your business better than anyone else so we want

to hear from you.
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LIVE YOUR DREAM

1.2 & 3 BEDROOM APARTMENTS

NOW SELLING

LOCATION
| Chapel Lane & Lister dve, Rockdale NSW

COMSTRUCTION STATUS

ALFARN Under Canstruction
ARCEpmaLnw

THE
NO.1
IN ROCKDALE

LOCATION
— JETIIDG Trafalgar 51, Patarsham HEW
THE STDING
L AT Rk i R CONSTRUCTION STATUS

Undar Construction

FIND
YOUR
FREEDOM

LOCATION

580 Princes Huwy, Kirrawee NSW

SOUTH VILLAGE

—

CONSTRUCTION STATUS
Ready lo Mowe in Now
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TV ONE AUSTRALIA

TV1 is an entertainment and |ifes’ry|e g|ObD| streqm-
ing platform cffering Australian content. TV] pro-
motes the most exhilarating events, the most glam-
orous and successful people, the most in-demand
celebrities, the hottest rising stars 8, and the most
exciting trends down under. TV] may be new but
it's most certainly in demand and 100% Australian.
We are committed to making Aussie local talents,
events, and entrepreneurs easily accessible to both
our local and international audiences via the high-
est quality streaming technology.

Co-founded by the StarCentral Media Group and
the Australion Milionaire Business Network, the
TV1 channel is the home for independent Austra-
lian Screen content. We very much welcome our
local screen practitioners from emerging through to
the established to make TV their home. By stream-
ing your content on TV1, you join a family of rising
stars, entrepreneurs, celebrities, and various artists

MISSION: Qur mission is to present the most
unique and compelling original Australian content
by tapping into the hottest local talents and events.
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FIVE WAYS TO ENSURE YOUR BRAND SURVIVES ON

FACEBOOK

Focebook & changing the way you get information from the news leed. As aresull,
this will Impoct businesses and brands moving lorward. Hera's how o ensure that
waur brand mainbains a sirong presence on Facaebook dcspi‘.ﬂ the rew changes.

Build a Fan Community

:""‘r.w“u\:._

'H"r“"l"-l'rjl_
One thing vou wani te do & fo build up a community around your brand and B Fany 1,
message. You want meaninglul Infercctions with people, and you can do this by S sachae g s
building a sense of community. Think atout local, personal, and storkes that make e Y
paople feel good. Your marketing strategy should moke good use of this as vou H-ﬂ‘:"‘.‘:ﬂw
want fo hove content thal matters as it will engage with youwr fans and build a = o Py

]
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rting communily.

Conftent with Value -_——

You need o have content that Is of a high value. You don't want to just go after
nurnbers; you wanl content that will matter fo the end-user. Put o more significant
focus on the customer and the cllent and bulld content that fhey will find halpiul
and engaging. The content you create hos to have value, which will get peophe to
recognze yvour brand and bulld your community.

-

n.-r_-'bu.‘

More Videos .
[ E—"

It would be best to create more videos and look 1o make live videos and These, i

wiich can help your brand. This allows you to engage with your cushomers, and
they can osk yvou guastions when yvou're ive. Video hos been rsing quickly on
Focebook, so you need to make use of it In fact, on the news feed, video confent
has pricdty. Try to crecte regular videa contant to keep Lsers engoged wilh vour
bBrard.

B

Use Messenger

Chal applications Boe Messenger ane risdng, and you should use them 1o showcase
vour brand. You can provide o greal customear expearence i vou use Messenger to
promptly engoge with users and answer their guestions. The inferaction s personal
and allows vou o provide customer service when neaded. You can put o Mesten-
ger bution at the top of your poge fo drive users to use it when they inferoct with
oL,

Use a Paid Strategy

You should consider paving fo get people onfo your page as organic search may 0
not provide you with the cusiomer base that you need, This can help you grow

vour brand fo ts full potential, so make wse of 1. You can do this through Focabook

advertising, which con bring you a good resulf.

The changes to the Facebook news leed do not have to be the end of the word o
for your business, Using thase strafegies will help yvou maintain your business and :
help vou get new customers in the fulure. It would be best 1o think of ways to grow
your brand and keep 5 prasence on Facebook. Good conlent and uier angoge-
ment is going fo halp you achieve this, Moke sure you use videos and other pieces
of guality content 1o drive users to your brand more offen.

Editorial credit: Alexey Boldin / Shutterstock.com
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FIVE BE TIPS THAT'LL HELP YOUW BECOME MORE

SUCCESSFUI_

Mo matter how old you are of what gender you belong 1o, when it comes 1o success,
evaryone can achieve It as long as you'te willlng 1o put in the hard work. Below ore five
woys that can help you dchieve success in life:

1. ldentity your passion and goal

The first step that yau miust and have to take s 1o determing your amiltions and obdectives.
Before you embork on your joumey of achleving success, you must fist define whal
SUCCess Medns 1o you: what & considered a success or what [t medans to be successful.

It takes pecple years to determing the meaning of success; therafore, you should first
decide on your cument passion, likes, and Interests. This will help vou sel vour godls and
give your ife o sense of meaning. A simple woy 1o achieve that task s by asking yourself o
et of guestions, such as:

« What do | want my legacy 1o be like?
+ How would | ke othars 1o rermembes rmad
* What ana my subjects of interas! in ife?

2. Make a List

After compleling the first task, you will have 1o make a list of goalks and objectives that you
want fa achleve. These goak can be both long-term and short-tern. You should enumer-
ate palnts such as the subject ar Bne of interest you Bee 1o lake and the reasons behind
selacting it This will give you a rough idea about the line of field you want 1o fake in your
e,

3. Have a purpose in life

You will never achieve your goal and objectives by just moking the intention of making o
&t abaut it. You must follow thiough with hard work and determination as well. Whateves
faisk you do, you need 1o evaluate yoursell and see Il that paicular task takes you neo
your godals of abjeclives.

4. Give respect to your fime

A common knowledge that you should have about time & that you have 1o give it the
rightful respect that it deservas. Time will only be good 1o you il you are good to it and do
not woste it dolng useless or unbeneficial things. However, remember thal not everything
s to make sense conventionally; in the end, you need 1o be awadre of what s considerad
wosting time and what & considered taking advantage of it.

5. Be confident

This point should come af the beginring and the tap for many peophe. In ife, whatever you
do, someona somewhere will be opposed to vou and will rot gceept it You have o
understand that you can never make averyone happy, o you need 1o make yoursell
happy and de what you want to do with your (ife becouse others will also be doing whal
they want 1o do with their lives.
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WHAT SOCIAL MEDIA CAN DO FOR UP AND COMING

s RERRE NEURSE

Let's face it; social media s a rave that people are crozy about. Milions of users all over the
world are using different platforms every hour. With this kind of reach. socikal media would
definitely be o great fool to help you sprecd messages you want fo convey fo others withaout
glving much effort. Likewke, an effective soclal media strategy can do great things IF vou
have o business.

Business and social medio need fo co-exist hamoniouwsty If you want your business tfo
succeed. f you ore an up-and-coming enirepreneuwr, the chances are that you are preba-
bly still mot dolng that great. And on that note, sociol media can help you achleve your
goalks, There are plenty of things that social media can do to help you drive your business to
SUCCess,

Connect to the customers

Most people are, in fact, dependent on social media to help them choose what products
to buy or services o gel. Creafing o successful social media profile will kelp make It easy to
connect to cusiomers,

Spreading vpdates with regards to your business

You can update your supplers and clients on what s new in your business through varous
blog plotforms. Through this, you can start sorme dicussion threod In o forum where you can
market your product or service.

It gives an idea of what your cusfomer needs

Through the feedback given by your custormer, you can take a step in foloring the produect
you provide to what they actually need. You can create a voting poll if you have social
media accounts like Twitter, Facebook, or Instagram for your business, There would always
be complaints, but instead of seeing things negatively, try fo see things in a brighter light. This
should be yvour pricrity. Deal with complaints efficlently ond swiffly, The suggestions given by
some other customens can be your resouwrce of what to do next.

It gives you an eye fo the competition

There are a lot of websites caterng to consumer reviews. You can scan them regularly and
check what people have fo say aboul you and your competitars. With this information
recdily avallable, you would know what your competition Is doing and could take steps to
beat them. For example, when most of your fvals have special offerings, it would not hurt
your business If you would launch one of your own,

It can give you the chance to deal with complaints as soon as possible
If you are active in your sociol media accounts, you can avold disasters on onfing PR, When
there are complaints about your business, you can investigate them tharoughby. If yvou find

out that the foult comes from your side, you can contact the customer and apcloglize
directty. Or you could also offer solutions If youw have any.
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WHAT NOT TO DO IF YOU WANT TO BE

SUCCESSFUL IN LIFE

Becoming successiul ks aready difficult, but staying as such s another monster altogeather
Many people hove some sort of idea of what o do 1o become successful, but what they
don't know Bwhat NOT 70 DO to be successful, Many people spend much of their lves stuck
In this conundrum and, ot d result, suffer highhy

Thiz article lists and explains some of the things mentioned by successiul people obaut what
not fo da if you wont to be secoessful.

Return to What Didn't Work

This |5 one of the most impomant aspects of what shouldnt be done to mointaln success.
Once something does hot work, [t should be avolded ot ol costs In the future, There (s simiply
no point in bekeving that a specific idea will work the second fime when it falled the first fime.

Change Yoursell

Charging yoursell in-order 1o ensure success & nof recommended. Yes, one should step out
of their comfort zone In crder 1o explore new ovenues, but this does not mean that they
should change thelr personality ond values completely. Staving free to yourself s one of the
basic principles required 1o succeed.

Change Somecne Else

Chaonge & inevitobée, whether |5 for vourself or someone eble. However, forcing the Bsue s
not. Changing somecne and manipulating them for personal goins ond cdvancement will
onky resutt in o loss of respect and trust from the other party's side. Success sthould be done
competitively but af the same time within the bounds of ethics ond morals.

Please Everyone

One con simply not please everyone at the some fime: There will be mony hurdles and
individuals in your path fo success. Manoging them and planning strategies and goals
accardingly & essenticl tor success in the long term.

Think Short Term

In the histary of successful Individuok there has been na such cose whera the
nciividual thought of the short-termn rathes than the long-term, It s simply Imposs
ble to ochieve ond sustaln success If one constantly thinks about the short
temrm and avalds stfrategles and planning reguired to sustaln success over o

longer parod, Thinking shaorf-term will only get you so far, but looking over

the hormzon and more intelgent than your compefitors will result in
personal satistaction and financkal goin,

Look at the Smaller Plcture

Highly successful business people and enfrepreneurs clwoys
devise straftegies by looking at the bigger plcture. They ohwoys
have o backup plon or confingency medsures that Wil be
implemented if an unfortunate situction or event ones. This
ansures success [s not short-lived and any potentlally threot
ahing scenano & not catostrophic in natune,
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