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OPENING REMARKS

I this year has taught us anything, it's that

we as entreprensurs would do well to
equip ourselves with the skills to adopt to
constant and unpredictable change. This
month's issue grapples with the inevitability
of unforeseen circumstances, and discusses
how business owners can learn, grow, and
even thrive throughout these challenges.
We feature intimate stories about how
individuals have paved their own paths to
success, and tips for how wou can
future-proct your business through mentar-
ship, financial p|:|r|r'.ir|g and |ifer*.:|cﬂ,-'. as well
as having the courage fo ‘pivot. As the
saying goes, the only constant in life is
change’

Jill Antanic
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INTRODUCING THE AGENT TO THE STARS

LYNEA "LB" BELL

Borm ond rased in Seattle Woshington, LyMea “LB" Bell ottended Griffin
Business College where she studied Computer Programming. A frue enire-
preneur with o plon, Bell confinued her studies ot the Universty of
Phoenx-3C with an emphasis on Business/Corporate Communications, After
receiving her degres. LB begaon her professional career working for farfune
500 componies while doubling behind the scenes working with celebrities,
cultiveting retationships, and learning fhe ins and outs of the enfertainment
business, As a guick study. it wasn't long before the sovvy corporate exec
would cheose a lane, lending o position of Medio Artist Group, where she
waorked os a Talent Agent & product endorsement specialist parinering with
Sheila Legette VP of Tolent. Post clients included Vivico A, Fox. and
Salt-N-Pepa ta name a few, Three yeors later, she moved to #0210 talent as
Heed of the Cemedy Deportment. Theoticol & Uterory Agent befora
deciding fo launch her own ogency

Armed with o wealth of knowledge. relofionships, ond experience. in 201 4.
the doors swung open at Bell Holl Tolent oka BH Talent a full-service agency
representing talent in felevision, film, comedy, veiceovers, commerciols,
print & Wterary, and music arists, Submissions for representafion were
overvhelming. forcing the ogency Into o rapid growth spurt resulting in her
partnerng with ofher agents fo keep up with demand

LB lives up fo her reputation of being oggressive. tenocious. and quite
engoging. Her love of the arts coupled with her possion for helping fo
advance the coreers of those she represents is her driving force. She has
spoken on several industry ponek and workshops and waos selected as a
judge for the Hollywood Block Rim Festival. LB never refuses an opporiunity
te inspire. mefivate and educaote those wanting te get inte the enterfain-
ment business. LB is @ member of the Television Acodemy, SAG, Women in
fdm. the JTC List. ond Women of Color Unite

Caonstantly evolving, LB s o creative, spiitually guided visionary with o heart
ta help others in reaching their true potentiol. Mot just an agent and enire-
preneur. LB 5 also o proud mother. sister, and trusted confident residing in
the Los Angeles orea

MoneyCenfral Mogozine recently cought up with LyNea fo discuss her
oumey in the entertainment industry ond here's whot want down:

When did your entrepreneurial flair first reveal iiself?

Wy first sfep info the word of an enfreprensur was when my brothers. and by
the way we are friplets, and | started a roodside sports memerabilia stand,
we called the business hM.AD. Sports, ofter my brotherss MoCloin and
Dedhas, We were about 24 yeors old, and | wos the brains behind the entire
operation. That i when | was hit with the bug ond found it almost impossible
to turn away,

What did your life look like before being an enfreprensur?

wos basically rased with the mindset of unning my own business. My
mather was on enfrepreneur and that is what | saw from o very young age.
Even when my mom became o guodriplegic. she still mode g woy o roise
triplets and run o busingss without skipping a beat, Therefore. | can honastly
say there was no before being. | hove alwaoys been an entrepreneur,
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As an enfrepreneur, what |3 if that motivates and drives you?

tAy motivation comes from the desire 1o see evaryone win, | want fa
creafe opporfunities in several ploces, | want people fo thrive in the
entertoinment industry, tech industry, and in ministry and kingdom
building overall. 5o that B my diver, o be o change ogent for the
people | om blessed to encounter.

In one word, describe your life as an enfrepreneur and explain why,

Freedom, | have had the expressed obility to ve within my own
creafed fimeline for business, rest, and growth, It's fhe new Ameri-
can dreom, not to e on the schedule of ancther's businesses goals
and expectations. There is o new desre to have fime to rase your
children, go on vocotions, and build your own future on your own
ferms

Whaot were your top three motivations for starting your business?

Do you, Be you, and Shine. | know it may sound crazy, but that is the
motta | live- by, | had g desire fo do me and be in the field | chose ta
be in. Once | got info that field, | focused on being the best | could
possibly be, and | began to grow becouse people could not ignore
my shine

Whot would you say are the key elements for starfing and renning o
successiul business?

1. Enowledge is olwoys power, and knowing vour field is the first key,

2. Building business relationships on the principle that integrty and
honesty will help you grow

3. Leodership that is respected, and teamwork that i honored will
foke vou g long way,

What aore the three biggest challenges you have faced growing the
business and how did you overcome them?

1, The skepficism of the noysayers, | had to remind myself the viskon

B MOMEYCEMTRALNAG. CON

i5 bigger than me and stay focused on the overall goal

2. Reminding rmyself o never take no for an answer, Only | can see
what | have inside and | must hold on fo the kelief that it will toke
me a kang way.

3. People frying to make me fieel ke it's not okay to be the first to
do if, | surounded my houghts and ideas around those that hove
a proven frack recoed thot being first is not the problem, it's being
afraid or infimidated that's the issue.

What form of markefing has worked well for your business through-
oul the yeors?

we've been fortunate enough to howve amozing morketing plons
that involve social medio platforms and sirategies. But the best
toal hos been the frock record of deing for and honest business
that has given us the best word of mouth advertising | could ever
qsk for

As you grew the business, what have been some of the maost import-
ant leadership lessons you have learned?

I hove leamed that o great leader in business leams the important
technique of empowerning ond recreating leaders. Your business is
only as strong as the team that runs it, If yvou create leocders and
give them the ability to grow, you now have a unit thot moves ino
synchronized manner that helps your business to flow

Whal Is the besl advice you have ever been given?

The best advice | hove ever been given was not spoken, it wos
seen, My mom showed me fo never give up, no matter what obsta-
cles may come my way or what hand |'ve been dealt, If | am still
oreathing, then | should still be living

know your passion and your purpose are not the same but they do
go hand in hond, Geta mentor and never forget your dream, [f you
don't give up, before you know it, they will both manifest rght
before your eyes.
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EMERGING ENTREPRENEUR SPOTLIGHT:

ZULEYHA OZGEN

Hileyha Oigen b o 28-year-old Fashion Designer based in Berin - she &
founded the brond Zsolea back in 2019, She started dreaming about |
becoming a fashion designer at a very young age but it took her a | e
leng fime to moke the fist step fowards achieving that dream. She il
wiarked for obout 5 years in fashion retall where she goined a lot of
expenences related fo the industry before she finally decided to study
fashion desgn of the age of 25. She eventually quit her job fo become
an intem for a fashion designer in Berin ond up 1o now, she feets that
the move she made was the best decision she's ever made.

MoneyCentral mogozine recently caught up with Zileyha fo discuss
her jpoumey in the fashion Indusiry and here's what went down:
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What do you like most about being o designer?

wWhat | adore about being a foshion designer is that vou don't hove to .
stick to any rubes. | can put my creaftivity, feelings, ond personality in ail
one design to express my understanding of fashion, $hdasnnnss -
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The downside to being a fashion designer?

Whien you are working all by yourself, like in my cose it's not that easy
to be constantly creative and productive. You need breaks, especially
creative breaks so that new ideos new inspeation can arse. These
fimes are always the hordest, you ore trying but you hove the feeling
fhat nothing is working out as you imoagine. It took me a long fime to
find the right hondling for that,

What has been the most memorable experience of being In fhe
fashion industry so lar?

The most memorabie expenence in the fashion industry so for wos the
fime | had as an intem abrood in Borcelona. | had the chance to
paorticipate in foshion week Borcelona. it wos my first fime behind the
scenes of o fashion week, Everything was nesw and 5o excifing. Profes-
sicmal models, successful bronds, the locaotion. and organization. A kol
of rew impressions and a great expernence,

Who have been the most interesting people you've mel 5o far?

The most interesting person | hove met so far related to foshion is Olgo,
She Is o fashion designer of the brand Menchen Thomas. She was lke
a rode model for me. Although things were not working out she was
calm and still spread posifivity, | remember that | was asking her how
she can be thot calm in difficult stuations and still make jokes and
things lilkke that. She told me that we olwoys have the decision of how
we react to this kind of situation. When evenything goes wrong why 4 *
adding more negativity with being angry or moking more pressure. . z
When the team & fine and in a good mood you Con CONAQUer every : |
/ fence together.

" "What 1 adore

about being a fash-
ion designer is that
vou don’t have to
~ stick to any rules.”
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What has been the most valvable lesson you've
learned while in the fashion indusiry. This con be
about the indusiry or about yourself.

' A

The most wvaluable lesson I've leogrmed i from
nothing comes nothing. Even if if's 10 minutes
you ore putfing into your business or your self
you should take thot fime. Every day doing ot
least one thing will ocpen new doors, That's what
|'ve experienced

A

E ML L RY .,‘_ R &

R
i
i

#-* .“l‘“

R S
PN

R

il

-.4-1!
~AN
MY

H
S

2
(3% % 4

iy
i
Ny
~i

o
¥
PP

N
ia iy

e
AN

AN

iy

3

%9444

Is your family supportive of you being a fashlon
designer?

My family is my biggest supporter, I'm so thank-
ful far that. They believe in me sometimes maore
than I'm doing. fo be honest. To know fhaot |
have such a suppaortive family gives me strength
and motivates me

If you could go bock in a fime machine to the
fime when you were Just gefting storted, what
would you do differently?

| think there i nothing | would do differentiy
because every experience and lesson lead me
to this day. I'm still leaming ond |"'m sfill making
mistokes and I'm fine with that, this mokes my
work more personal and outhentic | guess

What is the best odvice you have ever been
given?

That small steps are important and okay. It fakes
fime to get where you want to be, How you get
there is more important than when you get
there,

What are your fulure plans? Inside your career
or out of if.

My future plans are growing in the fashion indus-
try 9z an wupceming fashion designer from Berin,
| would love fo show my work all over the world
and see people wearng my visions,
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STATEMENT MAKER: FIND QUT MORE ABQUT

LAURA ORRICO

Bom with impeccoble communication skilk and o nofural obiity for connecting with people, Laura hos created
several success stories with her cbiity fo netwark. A TY movie was made from her connecting a preducer and screen

writer, the career of an artist took off offer she connected him with a preducer which fed fo his career in mojor motion
pictures, ond a young graduate began his career after she connected him with a famous Intemet sensation/political
figure. She also connected a legal organization with a celebrity comedian to emeee their annual gaka. Her expertse
in media relations, social media, creotive writing, srategic PR plonning. and management. imoge maintenance,
consulting ond development, media preparation, inferview cooching, and nefworking for clienfs are what have
launched Laura Crico Public Redations. LLC into a sought-after boutigue PR firm for high-profile clients.

Loura wos bom and raised in Chicogo and has mode a noame for hersalf as an aciress in television and fém, ond now
as a public relations experd. During her chidhood, Lowa spent many days performing her own Sofurday Might
Live-style skits in her backyard for the fomily. She attributes her strength 1o her mathar, who also has o wicked sense
of humee Laura also credits her sense of humor 1o her father, who passed away when she wos ning. Laura went to
Columbia College of Chicogo ond has o Bochelor of Arts Degree in Television Writing and Producing, with a minor in
Acting. Continuing with her love of the enterfainment industry and Idolizing the likes of Lucllle Ball, John Ritter, Gene
Wilder, ond Gilda Rodner, she begon aftending classes and perfceming ot The Second City Chicago. She crediis this
experence a5 what led to much of her success. With this, she obo began unway and print modeling, as well as
appaanng in TV commercials. Waonting to take her coreer fo the next level, Laura made the move from Chicago to
Los Angeles where she resided for twelve years. She quickly found succes with o varety of films and television shows,
with robes on The King of Queens, That "70s Show, and o memorable role os Mio Groharm on CBS's CEl: Miami. She
then confinued honing her comedic prowess by becoming o seres regular on TBS's Frank TV with Fronk Caollendo, Her
sense of humar oko found fame on the Intemet, as her self-produced videos went viral and she was often featured
on fep-nofch progremming, including Will Femed's Funny or Die. Her miost successful intermet sketch was developed
by Alrplane! director, Dovid Zuckes. It stored Laura, who was aged 40 years to play Senofor Barbaro Boxer. in g video
fitled “Col Me Senotor.” You con still cofch Loura making special guest appeorances on network TV, ke her recent
appeorance on CBS's Kevin, Can Wall, You can alse see Laura in another soon-to-be-released Intemet spoof by
Bavid Zucker and ccoaslonally on Chicogo's WGN Maming News comedy sketches. Gracing headlines and talk
shows, you may recognize her from being featured in Hollywood.com, Hollywood In Teto, mentioned in Vanity Fair,
from oppearances an shows such os Red Eve with Greg Gutfeld, and a regular guest on multiple rodio shows across
the country, o name a few.

Loura ot one stoge shiffed her focus from actress to coregiver affer her husband, Byon Cosgrove, was diognosed
with a brain tumor. After losing Ryan in 2015, Laura declded to ufilize the knowledge she goined from her own life
expenences. This iIncluded successfully executing PR for herself and colleagues for maony years pror, which eventuolly
led to lounching her own boufique PE firm. Laura Omice Public Relotions, LLC is based out of Chicage, with Laurg
serving as the president and representing high-prefie cllents acrass the country. Whather a lorge or small business or
crganizafion, an up-and-coming or estabished entertainer, celebrity, musician, arfist, poltician, or cuther, Laura and
her teom customize their work and connect clients with the proper outlets 1o get them the noforety and the [media)
aftenfion that they deserve, Loura Orico Public Relofions, LLC continues to be a huge success. Laurg confinues to
make appearances on the radic and makes headlines in varous publicafions, such as Forbes, American Express
Open, AXS, Hearpreneur, and USA Today, giving her expert advice.

MoneyCentral Magozine recently cowght up with Loura to discuss her joumey o an enfrepreneur and here's what
went down:

What are you currently deing te maintaln/grew your business?

We ore constantly maintaining ond growing, and we do that by staying in contact with former and potential clients
and by mainfaining our social medio presence. My business is nafionaol, se | am constantly netweorking and meeting
new people, My Dusiness is primarily wond of mouth: clients find out about us in mony waoys, and that includes, but is
not limited to, finding us through former clients, fiends. fomily, social media, etc.

T4 MOMNEYCEMTRALNAG. COM MOMEYCENTRALMAG COM 15



What social media platforms
awareness?

do you usuvally use fo increase your brand's

n, and
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What money mistakes hove you made along the way that others can learn
from (or something you'd do differently]?

Whaot odvice would you give to o newbie Enfrepreneur selting vp their first

business?
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TV ONE AUSTRALIA

TV1 is an entertainment and |ifes’ry|e g|ObD| streqm-
ing platform cffering Australian content. TV] pro-
motes the most exhilarating events, the most glam-
orous and successful people, the most in-demand
celebrities, the hottest rising stars 8, and the most
exciting trends down under. TV] may be new but
it's most certainly in demand and 100% Australian.
We are committed to making Aussie local talents,
events, and entrepreneurs easily accessible to both
our local and international audiences via the high-
est quality streaming technology.

Co-founded by the StarCentral Media Group and
the Australion Milionaire Business Network, the
TV1 channel is the home for independent Austra-
lian Screen content. We very much welcome our
local screen practitioners from emerging through to
the established to make TV their home. By stream-
ing your content on TV1, you join a family of rising
stars, entrepreneurs, celebrities, and various artists

MISSION: Qur mission is to present the most
unique and compelling original Australian content
by tapping into the hottest local talents and events.
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STEVE STANULIS
CURRENTLY HAS
TEN EXCITING AND
UP AND COMING
FILMS IN THE
WORKS THROUGH
TO THE YEAR 2022

FEATURE

Steve Stanulis 5 an oward-winning flmmoker, achor, ond the
founder of Stanuls films who s corantly adding o the revalution
of the modem-day enterfainment industry with his prarmium
content and unmatched vision,

Az the world continues to evohlve digitally, high-spesd intermnet
connaction has poved the way for the fatest addton 1o the
entertainment industry: streaming sarvices thot ollow people to
wateh thar favourte movies ar shows online.

According toe Achon Eite magazxne, Steaming services ako
browght about a significant impact on the reles of actors and
actrasses, They are no longer fied to major movie studios and
productions exclusively. Rather, they can now eam theough
various anline platforms becaouwse the advertisers in thass digital
chonnels pay them a cerfain fes fo promote ther products to
thair tollowers.

Levaraging this new wave of digital entertainment. Stanulis
estabiished Stonulis Flms n 2009, His enterprise has areody
showoosed early success, eaming the oward for "Bast Docuw-
mantary” in the Hew Yok Independent Fim Fastival for his
documentary "Wasted Takent”.

Stonuis mode a statemeant of intent with thot documentany.,
alerting the enferffainmeant world of his vision, creatvity, and
drive for tiumph, Stanuis followed up hs moiden sucoess by
bringing home the titles of "Bast Drama” and “Beast Ensambis
Cast” with the it 2020 fim "5th Borough.”  This casting award
turther lends credaence fo Stanuls” creativity and a kaan aye lar
detall in fincing the nght paople for his ilms,

With longevity comes experance; with sxpenence comes
greater expeartise. Stanuls didn't appear from thin air to scoop
up laurals, A tormer NYPD CHhcer ond A-List Calabnty secunty
gueard, Stonulis honaed his craft and gomered aentertoinment
sxpenence o3 O published and credifed octor [stamng in
projects such as The Sopranos. The Interprater, ond | Mow
Pronounce You Chuck & Larry|.

With his expertize, a wealth of expenence, ability to develop
and find talert, and work ethic, Stanulis hos been successhully
steenng the wheals of his enterprise n the nght direction.
craating amazang content all while staying within minimum film
budnets,

Stonuis is not resting on his laureks yet, for bis anve for success 15
rnew every moming. Leveraging an the resng indapeandsnt film
Incustey, the filmmoker cwmently has 10 upcoming ms in the
works through 2022, and with his precedeants draped in awaords
and kourels, viewers have reason o be excited, for first-choss
entertainment 15 on tha way,

MonaeyCenbral Mogarine recently coughl up with Steve to
discuss his Journey in the enfertainmeant industry and hare's
what went down;

21
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Why Did You Declde To Be A Producer Above All Other
Industry Job Roles?

| reglly enjoved the business aspect of the entertain
ment industry. Being a producer clliows you to run the
show and maoke business decisions, which ulfimately
decide the success of the praject,

What Was Your First Job In Film And How Did You
Progress To Producer?

My first job in film was The Replacements with Keonu
Reeves and Gene Hockman, | plaoyed Keanu's
bockup quarterbock and only nad two lines, but | wos
hooked|

What do you look for In a script?

When reading a script, the genre, the diclogue, and
character development are most important to me
Unfortunately, many writers foll short when It comes to
character development,

How do you select a direclor?

| usually choose a directar based on the genre of the
film and their past success on prior projects. Its alio
verny important for us to be compatible and hove the
sarme creafive vision.

Have you eéver had to handle a dificult conflict in your
career? What did you learn from 7

There hove been many dificult conflicts, usually on
the finoncial side. For instance, somefimes monies are
counted on and at the last minute, investors don't
follow through, As o producer, you need to have o
fallback plan and if for some recson you do not hove
enough fime o raise the maney, you have to decide
where fo cut the script where it dossn't change the
story

What would you change in a movie you produced
that you believe would make it better?

None- | hove been blessed in the sense | hove never
looked back on a film or cast member and wished
sornething was done differently,

What Film Projects Are You Working On Right Now?

We are cumently shooting a project colled "Monico,
staming Ernily Browning and Pofricia Clarksan. The film
is about a transgender woman who comes home to
take care of her sick mother, even though their
relafionship s estranged. We think the fopic is fimely
ond we ore proud fo be o part of this film,

Do you think it's a good fime fo invest in films right now
amidst this pandemic?

It's never been a better fime 1o invest in films, due to
the: foct when | first started in 1999, vou either needed
a theatrical release or o deal with Blockbuster. Now,
these are so mony platfarms kooking for new confent
Therefore, it fruly hos never been a befter fime fo hove
YO work: as a filmmaker distributed

What Advice Would You Give To Those Hoping To
Pursue A Career In Producing?

My odvice would be to network, do your research,
ond try to fimd o mentor already in the business to halp
you learn the ins and oufs. I'd oo wam them that the
joumey Is not a spant. it's a marathon, But if you stay
motivated and remain tenacious. you will cchieve cll
that you dream of!
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“When reading a
script, the genre,
the dialogue, and
character devel-

opment are most
important to me.
Unfortunately,
many writers fall
short when it
comes to charac-
ter development.”
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RESTAURANT REVIEW:

DOPA DON AND MILK BAR

By: Jill antonio
DOPA s honds-down, Sydney's dopest Joponese donburi eafeny.

setin dydney's newest 'street-eafs’' precinct, Dorfing Square — jis 70-seafer
venue with banquet, bar ond outdoor opfions provides the best In cosual
diring,

If you don't know of conbur, it's Jopon®s most loved one-bowl-meal, that's
both satsfying and convenient for a hearty lunch, or guick dinner.

Head chef, Khairi Amirs menu & inspired by the streets of Tokyo, offering
more than twenty varations of the lopanese rice bowls, You con choose
fromn clossics like terivokl chicken and katsu pork or go for something
different with the cheessburger wagyu, wagyu beel tongue: glocier 51
footh fish; or even ling cod.

ry guest and | decided on the Sanford Eing Satmon, which comes lightly
gred, and their stondout dish — the Wogyu Beef Bolor Blode bowl with a
high morbée grade of 7-9, fresh rice, and a soft egg. The meat sourced
exceptional, it Berally melts in your mouth,

For @ compoct eatery In o casual setting, DOPA's food definitely doesn't
compromise on quality. The experence reminded me of how it's Bee to be
in Tokyo, where you can walk in to an undesstated restaurant, ond some-
how score one of the tasfiest meaks of your ife.

All the donbun bowls can be ordered as an ophonal set, with rmiso soup, plus
sabad fo round things out, We didn't leave without an entrée serving of
Agodashi tofu, ond tempura’d eggplant 1o complete ow outhentic Japa-
nese feed.

If there's one thing Jopon's known for, it's their decadent desserts. On our
visit, we opted to share the Tiramisu parfait, which was large enough for two
and Just the right amount of sweet. Although, they also dish out kokigor
shoved jce desserts, looded milkshokes, puddings, ond giont maotcho
cookies, A3 for as dinks go, DOPA serve refreshing “odes”, such os Yuzuode,
Peachade and Raspbemy-ode that'll wash down your meal ke o charm.

Even If you go for the novelty of i, you'll love the refro-joponese mango art
on ther menu, including thelr super-cute moscot Dopo Boy, DOPA's décor
is completely on point, featuring clean lines, fimber ond paste! finishes, with
pops of red, Go here with a group of friends for lunch, or even for o good
food/no pressure dinner date. ItF's dope.
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EVENT REVIEW: EHAND AMBASSADOR LAUNCH FOR

SEACRET DIRECT

S=ocret Direct Australio i thrlled to announce Maryrose Salubre os their fist-ever Brond
Ambaossadaor. The exclusive lounch event attrocted an intimate audience of company
stakehciders and media personalities on Sundoy, 30 Moy 2021 hosted ot The COpero Bor,
Maocaguarie 5t Sydney NSW Australio — one of Sydney’s mast iconic meeting plocesl
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Maryrose is a decoroted beoauty pageant queen, winning coveted fitles around the world,
including Mrs. Universe Australio 2020, An experenced and highly respected communify
leader. she does not accept foilures. rather she uses them as a springboard fo achieve her
goaks and realise her dreoms. She doas not let others’ opinions or thoughts overide her
owr. trusting her gut instinct and rozor-shorp female infuition, Well-known in the entertain-
ment ond beauty indusiries, Moryrose has built o strong reputation for being on expert in
her field.

According to Shaun Yemini, Country Monoger ot Seocref Direct Ausiralia, "Manyrose i
passionate about skincare and nutrition, and maost importonty helping others — aligning
with our brang perfectly.” He eloborates that “She knows better than onyons that when
wou look and feed your best you DO your best, Her involverment with the varous beouty
pageants — national and intemational - provides o wonderful platform to share our
Seccret products.”

The akgnment in philosophy 5 strong, According to Monrose, "l am so excited 1o begin my
Seccret joumey as on Ambassador for Seacret Direct Austraio, Empowering others to look,
feel and live their best life 5 o driving force of why | do what | do, ond this oligns perfactly
with the ethos of Seacret. | am thrilled o be able to use my platform fo share Seocret ond
help others on their journey to becoming the best version of themselves.”

Maryrose wraps it up with her oppreciation for the brond, “Ssoacret products ore ke the
Rolls Royce of skincore. The guality & undeniable. once you fry them you are hooked for
life."

ABOUT SEACRET

Seocret Qirect & an infemaficnally celebroted service-driven company dedicated to
inspiring you to look, feel and ive your best ife

Seocret Direct hos become the word’s leader in direct sales of health and beouty
products with minerals derived from the exclusive ond oncient source: the Dead 520,
Seacret Direct hos an innovative. direct soles model that brngs exclusive. premium Deod
Seo-derived skincare products from the very crodle of civlization o the enfirety of the
miodern workd.

Founded in 2005, Seacret develops ond monufoctres premium skincore and nuirition
products thot combine clean ingredients with new technologies ond the very lotest,
cutting-edge scienfific techniques. Seacret skincare products offer the rarest of rare miner-
al compounds found only in the Dead Seq. and our nuirtion products ore bosed on
plant-centered formulas designed for everybody. Seacret Direct has recently launched
the Club Seoacret membership progrom to become THE lifestye company, serving on
ever-expanding commaunity.

Seocret Direct i continupusly recognized on the Direct Selng News Global 100 kst {the
“DEN 1007 for its global impact on the direct seling industry, and far its creation of o
community devoted fo supporting people in service to one another,
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MONEY THOUGHTS: A BEGINNER'S GUIDE TO

HANDLING LOANS

Are you thinking of buying a new house of proparty but don'l hove the
available resources? Then lending companies might ba the answer 1o
your woas. Thesa money-lending businesses are endlassly sprouting
avarywhara with an offer of relief against your money waormes. They hokd
a promise of dream houses, posh cars, and other property investmeants
that would entice you to grab just any loan opparfunitias that may knock
on your door, Sweal, isn't 19

Taking a loan is one of the biggest linanciol decitions thatl you have to sil
on and think aboul. Most aften, yvou lall inte leng-term rapayments which
if mishandlad. might burden your pocket that will eventually pul vou inte
an evan bigger financial loss than property gain, I you are g first-time
bomower, avold digging your own linancial grave and read on belora
you dive info the woler,

Love the peace ol mind you get when you pay on fime.

Strictly monitor your loans by ansuring thal you geat 1o pay @ach month
and on lime. This would haip you save on Interest rates, Missed or |ata
payment pandllies are tha last things you would peed al this stoge orf
you'll see yoursell frampled by skyrockaling rates and debls, Remembaer
that poor paymeant standing will send your credil score in a haywine.

Increase your credit score and get a chance to lower your interest rates.

As much as possible, check all oplions avallabla when it comes o
Iowering down your interest rates. Do your research and call your loan
company. Paint oul your excellent credit raling and be ready o present
a copy of tha prool. This will halp you in your negoliations. Sall them your
aligibility 1o low-inferest rates.

An excellent credit history is a great refuge.

Doas the sound of parks and rewards invigorate you? || taking a loan &.a
dating gamea, you wil be the |deal prospect, Your excelent credil
standing i a candy to tha ayes of the lenders. This will arm you with
greater negolioling power, attractive repayment oplions, axirame
bargaining abllity, and higher credit limifs.

Don't go on a loan spree.

The fact is that you will never run oul of lending institutions thal will ba
willing to embrace you with their colourful presentation of loan opportu-
nities. The challanga here i 1o know sfrongly when you need ona and
why you nead |, Don't fake more than what you have (o bacausa than,
it would ba hard to regain the financial stability that you are aiming Tor.
Only take a loan 1o buy value-bullder assels,

Dive then get off the water fast.

Your repaymen! opfions, just like lending institutions, are plenty, Check on
your rapayment plans and see whether you can maka bigger repay-
ments each manth aspecially for those thal charge high-interest rates,
Thie will help you gat out of thal debt laster than you should be. Dan't
stay too' long in thal. It will drain your budget,

FEATURE
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M’ULLENS ST
FINEA MRLEERE B @ SRR HEW 20

weww . Wiullens Skreet Studio . cont.an

PROBABLY THE MOST

FFORDABLE & FLEXIBLE
PHOTOGI = f JDIO HIF

FLEX

HIRE IN SYDNEY

LOCATED IM BEaLMAlN, MULLENS 5T, STUDIO IS A
PHOTOGRAPHY STUDIO SPACE WITH THE WOW FACTOR.
MULLENS ST. STUDIO 15 THE PERFECT CREATIVE SPACE
nﬂuN{! I-S AVAILABLE FROM AS LITTLE 71 B & HOURS

THE Wi . A5 WELL AS ON THE WEEKENDS

* Hire anytime between Tam -12am weekdays & weekends
* Mo extras for: Weekend, Evening or Early start times

* Prices include the use of the white paper backdrop,

PRICING TABLE

EE—
EQUIPMENT
550.00
$62.50
£75.00
$87.50
$100.00
§112.50
$125.00
S137.50
$150.00

The studio can be booked with or without egquipment.

[: Sabine Gruchet TEL: 0405 751 646
info@MullensStreetStudio.com.au
Wiww . MuUllensstreetsStudio.com.au

* Privacy - You are left to your own divices

* Ample FREE unrestricted on-street parking

.g;Al
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INFORMATION

LB SHAGE
Hl.lllll'll 51'_ Studio mnmu of two spaceos. tha main 30m2
sheoting area and & makeup room at the back, We Rave
completely refurbished the space in to a fun and enjoysble
studio using reclaimed recycled vintage materials mainky
framn the 195075,

TiON B AC

Lucmd in Ealmaln the studln is only 2 stops from the
QVE. Il yau zre coming by car there is ample FREE
unrestricted, an-street parking. The Studio has side Jane
¢ar access for unloading though & large 2m sliding door
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WE hawﬁ ba:tdmm white paper |free], black paper (§20
pef metrel, Grey paper |$20per metre| Pink paper ($20
per metre} & patterned BG & 1043m Chromakey |green),
Elinchrom fash lights, Ssoft boxes 5 umbrellas, snoot etc
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MAKE IT
XTRA-ORDINARY.

XTRA-ORD.COM
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